FHEFEY¥-0REFHRELA

3 AR e AL R AE R
B FHETIFR AR % oes 6 p.3
Fergagermy 3R ARAY 6 p.7
T TS & Mm% % 6 p.12
e AR R 1
S B LA 58 3. 1R, 4 p.15
SRR S
PR B s B EaeR By % 6 p.20
WY PR E 6 p.24
B 3 570 B .30 6 p.26
R AT A L2 6 p.30
CHEE o s d f i 1E 6 p.33
b~ LA BIRE B3 S 4 .38
Iﬁi’yi/%‘tﬁ?/ 2L i=4 R ‘Jfé) p
R
FLE g~ P W35 i 4 p.46
RS @Y Gvi g A 2 e ErE 6 p.49
T REBHEAT L R b ERE ¥ 6 p.51
o = Y Jre T 6 p.55
- B2 FAFEENFLETRATED |
EH’L—,/; F‘? Powhe %Eﬂ'{ 3 F;Fl:}@g; 4 p59
B F KK HEE 4 p.62
R#3 = AL 6 p.67




F Y AR AT £ Rardgk (g4
Bk AL g e 4T LR A 6 p.69
76 A B BT YW 6 p.74
BN B R R B Hp P 6 p.78
AR R e g U 6 p.86
AT L FRPAE AN A IR GET LAY 5E AT 7 p.90
THT ) e RaE R L ? YA 4 p.95
FARA éifi’fri%wﬂ%@% SRR B R E U 5 0.97

Al
WA EmEy Rk > 6 p.102




et A 8

Z e

stz o

B el {8 o

BEHF &

ppt L F & AR E

AR 4

TFFEAFPFRBAIREL 2 LN LD PR AR

FEEBEATIAPLBLE B R ET R app L

AFHMMEP AN FF S BT AN GRE - T

ATM enizgt ~ 35 00§ = ok %‘-J@’@wﬁﬁiﬁi B & Ron®

%?ﬁ‘mekﬁwu~wm@m¢ﬁ FTA

email ~ ZedFph ~ B F Y 22X ¥ 5 L EL €I o FhoA

PN BAEB Y R F AR B PR R

REVFHATRE MR RELPR e EFAH A

¥ B,**KJZN,J‘EPE‘LO

PR AE A AR R 1 fEFR R IET 0A dhiE

B’u%@ﬁf\#*‘éﬁ“f%ampiﬁﬁ*éﬁﬁg

FHABF L G PP § ¥ - RGBT 252 2

REERREREHZF LN ﬂwﬂ s AR T S G

PR B s RAZIFTER T RY AR PINF L ER -

e Sias ECRE VR L

1. FEpBELLil

2. M oappiF b M R AR 2 B ap AT E A R AR50
(application, f§ #app) > # ZacSgE FIEWT ~ BEEZ M B f
T e AFLFTFFDEEFTED o T app
V- JER 22 A4 A5 0 B R { o i
Lo iR R 45~ (engagement) & B 0T B o f R R
MATE KR FISERFH o D R S P e i app
24T RFIEFEI hp o 2 LT BATRIEFH L 7
BRI EREE PR L > B 5 R A BWE > TR

3



%ﬂ'ﬁﬂi?éﬁé‘%ﬂ\iﬂ Rlig iR s o R T KR
LA S R - A O gt R
ﬁ%ﬂﬂ PR FRAENRE  w SRR > Rk
MR E - pﬁcﬁi"‘f mFEY 5 ¢ s R I app doie i 5

T4 s AT BB

Q

3. FH A AFHMALCMEHNIE R EET A

AEHEME Y R R G K RS EREOC
P RGEHAS  HBRBE S ok E LR T e Ty

“

SR ek L SR R SR T
B RS ASRY CBRERFE L S R 2%E
L AT W ke o T TV IREF AR AH
Wiﬁ%%ﬁﬁﬁﬁgf°%%i$ﬁ#4@’ﬂ%4%

& /ﬁ FE LR AR S 6D LT REE

s S I gqrdz—r;\. P UBE L EERT LR o Ra 0 AN

N

R e A B BB ARE R AT R

for Mg (AT AT N A ESERL S BT AR
ot B B A SN RAEA 4 A dn B R N AR e e o d
I AR ORE - Agathi+ AT e
o TG R

4. pER 7 HLINE BERIS 3 09 > RERI TR 5 DR 74
4G R Line RERSTE § nE G R 0 255

M T E 2480 Line £ ¥REB i m B A T A (e T
FOBET A AoIE ) o Fp o AFARH Ao R S F o

%@ﬁf’iﬁﬁ?ﬁw§°

EREH

Lee, Y.C. (2017). Effects of branded e-stickers on purchase
intentions: The perspective of social capital theory. Telematics and
Informatics, 34, 397-411.




Ph.D. £ L

Indiana University at Bloomington

R R T T e

3

Bixid LA BEEHBEE R T KR

ok
=

Lee, Y.C. (2019). Adoption intention of cloud computing at
the firm level. Journal of Computer Information Systems,
59(1), 61-72. (SSCI).

BB~ R e (2018) iE BEIE Do BRI R AR S R
B (ChT)» TF B i ieit ¢ » 116-129. 27 @ @ L&

W+ T% e,

BEE o~ %5 (2018) . F MR TR RGP B (TH s E T
] a%,xzﬁ 229 B ,8(1), 27-63. (TSSCI)

Lee, Y.C. (2018). Comparing Factors Affecting Attitudes

toward LBA and SoLoMo Advertising. Information Systems
and e-Business Management, 16(2), 357-381 (SSCI).

Lee, Y.C. (2017). Corporate Sustainable Development and
Marketing Communications on Social Media: Fortune 500
Enterprises. Business Strategy and the Environment,
26(5),569-583 (SSCI).

Lee, Y.C. (2017). Effects of branded e-stickers on purchase
intentions: The perspective of social capital
theory. Telematics and Informatics, 34(1), 397-411.

(SSCl).

Lee, Y.C. (2016). Determinants of Effective SoLoMo

Advertising from the perspective of Social Capital.

Aslib Journal of Information Management, 68(3),

326-346 (SSCI).
Zoed (2016) 508 Wv: - ¢ =@ E 0| 29, 223-233 (TSSCI).
Lee, Y.C. (2016). Why do People Adopt Cloud Services?

Gender Differences. Social Science Information,

55(1), 178-193 (SSCI).

Lee, Y.C., & Liang, T. P. (2016). A survey on business and
information technology in Taiwan: Annual report 2014, in
Vandana Mangal, Andreina Mandelli, Uday Karmarkar, and
Antonella La Rocca (eds.), pp. 1-18. The UCLA Anderson
Business and Information Technologies (BIT) Project.
Singapore:World Scientific Publishing Co. Pte. Ltd.

?@: ~ 3725 (2015) o AAFEAE Y £ FTIES R S L HIE
B I g et 2| o« By > ATHAE lé E e LA T LS
a .

Z%5. (2015) %I B SBEHE* A LR EAT -
BifrAk ¢ 7 > 345 117-150 (TSSCI).

Z 9, (2015) gLl o4 R0k 3THF £ 7, 124,
253-261(TSSCI).

Lee, Y.C. (2015).Factors influencing effects of

5




location-based EMS advertising: Different situational
contexts for both genders. International Journal of
Mobile Communications, 13(6), 619-640 (SSCI).

Tseng, H. L., Lee, Y. C., & Chu, P. Y. (2015).
Improvisational Capabilities in e-Commerce Adoption:
A Multiyear Comparison. Journal of Global Information
Technology Management, 18 (1), 48-66 (SSCI).




WAL B WA By %8
#R 5% AT
#4 Fe A geEy
P Ed
PO RN B P AP & B e 4 R
14 BRENFEFTED o
BH g &
FHKA
AL 4
BEEHBFEFEL $1730F > ¢ FmPIEP HEER L
ﬂﬁ@ﬁ’%@ﬁ;ﬁﬁww<%b&#§rﬁ‘@%*ﬁ’
¥ RS JHRELEFHBGEML  FEVEER LY EFHE
#‘éuh RIREARY o F ENEFLEFHIMEN I HPE LR
iy b Mo 2T ERELFH BT RREL > MEIEY SRR &
BFEL FH BT EE A R KBTS
o EE RPN E F A AR TE Y TR o
APARR RPN F R T BB FENF T U EY G H
[l At S
1. F& s ase s (eg., Globally Integrated
Marketing Communication, GIMC; Integrated Internal
Marketing Communication, 1IMC )
2. k% (synergy) T & £24p B IR
A F AR sk Az i & g4 47 (Customer decision journey and
touch pomts)
4. ¥4 % 31 (media multitasking )
1IMC
Keller, K. L. (2016). Unlocking the power of integrated marketing
communications: How integrated is your IMC program?. Journal of
" Advertising, 45(3), 286-301.
EREY Fé Schultz, D. (2016). The Future of Advertising or Whatever We're
Going to Call It. Journal of Advertising, 45(3), 276-285.
Finne, A., & Gronroos, C. (2017). Communication-in-use:
customer-integrated marketing communication. European Journal of

7



Marketing, 51(3), 445-463.

Dong, X., Chang, Y., Liang, S., & Fan, X. (2018). How online media

synergy influences consumers’ purchase intention: a perspective

from broadcast and interactive media. Internet Research, (just-

accepted), 00-00.

Customer journey (CJ) and customer experience (CX)

1. Lemon, K. N., & Verhoef, P. C. (2016, November).
Understanding customer experience throughout the customer
journey. Journal of Marketing, 80, 69-96. (CJ, CX, and touch
points)

Media multitasking

1. Segijn, C. M., Voorveld, H. A., & Smit, E. G. (2016). The
underlying mechanisms of multiscreening effects. Journal of
Advertising, 1-12.

2.  Wang, Z., Irwin, M., Cooper, C., & Srivastava, J. (2015).
Multidimensions of Media Multitasking and Adaptive Media

Selection. Human Communication Research, 41(1), 102-127.




- FRBHRLEMFELRE L
(Ph. D., University of Missouri-Columbia, School of Journalism )

S N L L LI T

&R Eda

20187 4 aiEL B - AT £ 574 (TSSCI % - &) 7))

20162 4 TAISSHFTHAAEFmTHE S ~ -4 ERE

2016% 4  Editorial board member, International Journal of

Journalism and Mass Communication
2014-2016 MiEZ B > ¢ @ E 7] (TSSCI % - &)
2013,2016 - H N iy dEF
2013% 4 SSCI #7% %

—

. 1. New Media & Society
. 2. Media Psychology
Py . 3. Journal of Advertising
. 4. Computers in Human Behavior
. 5. European Journal of Marketing
. 6. Human Communication Research
. « 7. The Chinese Journal of
Communication
. « 8. Asian Journal of Communication
2013% 4 TSSCI #7|% %
. - 1 MEEFAY
. - 2. ¢ EEFEE
. « 3 o eF
e - 4 BHFATHIB
1. Chang, Y. (2018). Perceived message consistency: Explicating
how brand messages being processed across multiple online
media. Computers in Human Behavior, 85, 125-134. DOI:
Fir 10.1016/j.chb.2018.03.038 (SSCI)

2. Chang, Y. (2017). Why do young people multitask with

multiple media? Explicating the relationships among sensation

seeking, needs, and media multitasking behavior. Media



https://doi.org/10.1016/j.chb.2018.03.038

10.

11.

12.

13.

14.

15.

Psychology, 20(4): 685-703.
DOI:10.1080/15213269.2016.1247717 (SSCI)
Chang, Y. (2017). The influence of media multitasking on the

impulse to buy: A moderated mediation model. Computers in
Human Behavior, 70, 60-66. DOI: 10.1016/j.chb.2016.12.071

(SSCI)

RARAT* ~ XA (2016) o (R ZE A ATFPN AR i

fREeBLAAT- R R FER BN B )0 (P R Y

7]y » 30: 109-139 - (TSSCI)

EARATT (2015) (B AR fFH F B FHT Y (7L EH

W) o (FTREF 3 ) 124:83-116 - (TSSCI)

FRARSL* (2013) o ( HAHROFLEITRE PN F € X ATH L8

FRL? AL TARAEATELMEF L2 A2 FE 4

:a: Y o (TR EF 5 ) 117: 47-88 - (TSSCI)

Chang, Y.* (2013). Age matters: Short Message Service

advertising reading behaviours. International Journal of Mobile

Communications, 11(2), 159-175. (SSCI)

SRARAT* (2012) o ( F1A A R endTH I 7 17 5 ¢ BEEATH 4

NBERTE T e) » (¢ 23 ga) 21 81-

117 - (TSSCI ; NSC 97-2515-S-004-009-MY 3)

55’5’543»7: (2012) o (B4 ATRE T JTHA] L T RIS
BhHBATEAT L ayg® ) (FTEEM T ) 110: 85-

124 (TSSCI ; NSC 97-2410-H-004-177 -SSS)

RARST* (2011) - ( F-Mp E s v Ba2bp 3 Fok D F a >

BrL ) (R 2 EFT ) 35:113-134 - (NSC95-2412-H-

009-006-SSS)

Chang, Y.* (2009). An exploration of the standardization of

targeting strategies and the use of promotional disciplines on

the Web: A cross-national study. Journal of Marketing

Communications, 15(5), 327-343.(Scopus; Communication and

Mass Media Complete - NSC93-2412-H-009-004)

FRARST* (2008) - (H - 27 5 £ 4L £ 45 Kok 2 B3 %

) (¢ FHIFEE ) 14: 231-265 - (TSSCI ; NSC91-

2412-H-030-010)

#F 5 8 ~ BRARET* (2008) o (Frip B » MATHRHATE T S A

2B (TR EF T ) 95:55-110 - (TSSCI)

PRARAT ~ S rE B o~ B Y (2006) o (AR 2ENH & F &

LER2ZET ) (R 28y ) 25:27-53 -

Stammerjohan, C.*, Woods, C. M., Chang, Y., & Thorson, E.

(2005). An empirical investigation of the interaction between

publicity, advertising, and previous brand attitudes and

knowledge. Journal of Advertising, 34(4), 55-67.(SSCI ; 5-

year Impact Factor =2.092 ; 2012 & i+ £ 451 % 13 =)

10



https://doi.org/10.1080/15213269.2016.1247717
https://doi.org/10.1016/j.chb.2016.12.071

16. Chang, Y.* & Thorson, E. (2004). Television and Web
advertising synergies. Journal of Advertising, 33(2), 75-
84.(SSCI ; 5-year Impact Factor =2.092 ; 2012+ 1+ & 4% 51 *
28-=x)

17. Reber, B. H.*, & Chang, Y. (2000). Assessing cultivation
theory and public health model for crime reporting, Newspaper
Research Journal, 21(4), 99-112.

I F ARG F A2

g,,

i) \=
1. 3EA4RET* (2005) - ( xR £ (74 @47 9 2 § Tom
Duncan #73f 7 IMC) > (& & £# 7 ) > 24: 109- 112 o

$ 8

ER H 7 p
2018 PESICEANE 4 107 & & R A3 7 R
F
2018~2021 | #4038 BEEESEFLVA
(107-109) At B4
2017 Foie s § 104 B2 R HEFRIK
EF
KE R
2016 Fip s 8 103 5 & & K5 B L HFF
200 i;;; i i et
2015 Foie s § 102 5 # B KE B LHEF
2014~2015 | #- 30 BEEEFFFLVE
(103-104) At B4
20t ]}%‘ig 100 # R+ % g4+ 3
T BREER
2012 g~ § —
BEE R
2001~ Kappa, Tau, Alpha XA EEER
Present (National Honor
Society in Journalism
and Mass
Communication)

11




RS BTy R8

Mm%

BRI

#agf

11§ & : Power Point % # 4 #353K #
WM A

DI EEE R A LB LA dFie s B s 4
v E M LA ke bt { RE P AR E E R -
oo B }-;’ﬁ*gﬁtﬁ P 2 P ag Al aaEs R# G (transnational
migrants)» ¢ 3451 ~ # X S LD~ FHE S IFRB B
BALEARERITHE R e ah L e L TAEY
B FRAE O ATARBSE Y itk B2 R MF St @

@R BT T R -

KO g BB R kg BRSLELE S ¥ BR
BB flenz ivd A ppis L§ds iz iiig gy
ELNREF o AP A T B RER AT R D R L
o e EEE Y EARE T L AEATE BRI % 2 RALHE &
BHARARLI L AR HENT Z Bitm i AL

L s RB AT e (L n s B B4R IRAT o
ez LN EA ¢ RBOIGART T 5 K BFFF Y i

B g RS ICR i 3 AT RE TR RS
B Gth A T S RIB AR T A kSRR R
R T e TR A IR Y -

2. WSS BRS LY

B el koo ¢ EATRRE  BARE D~ B8 R
B A o B R BT A R Ly o T
B ARG HRIRIART HE O R RS G R R

FAR TR T, s TRE 2R

3. s Te e A SRS LK

12




p A 2 R RRhR NG 5T FHBRS L S8
BRALE P2 5 s BOH 2 T E A Bl s B AL
g Az Fen? R BEA > M E A B TR

S A AL g B § hEAL A& o

EREH 2

Castles, S. & Miller, M. J. (2003). The age of migration:
International population movements in the modern world (3rd
ed.). New York: The Guilford Press.

REEFE MG 7~ AL () (2008) (BB R ondr - 2kt T
S RNEH L Yo LA DA E T T FRIEA o

Mg G (2017) (F 54k g 78 aik THOF2 A
TR FREREARZYZ) (P 2BET) %31 F
3-32 -

Mg®~%%4 (2015 - ("HBRHBLE | HMERFY P 1o
/‘%J_ AR A2 AT §F%;ﬁ$‘> ’ (%%E %Eﬂ ;L'* >> » ¥ 125
# > F 49-93

M4 s (2012) - (R%AH1 /% BigfEar LY ) (B
THAR) F2¥% 1Y 5 F 5584

13




g 2 ®a # +~ & (Northwestern University ) #3737 # 1
B Wiox B0 5 FTx o ki

WA SRS AT BT RAILE
WA28T o0&

PEBREEHEERE - REEL

® FEFP LY
(P FBRHE) (B ) (B B LETR) Y
T SiB L B
Mg (2017) (# LF4aavii g 78 s ik THLFLR
TAL, BB iﬁﬁ\*% (¢ ZG4E0) %31y | 3-
32 - (TSSCI)
m%g\iéﬁ(m%)%ﬁ%@ﬁﬁﬁJﬁw#mpitué
AR AREEIRR ) (TREFT ) 5 1268 > F
49-93 - (TSSCI)
M s (2012) - (¥ ahf L — B s LB EH) 0 &
S F 0 F 2172520 L4 Bk e
%g(mu)<w SH N B E AR LY ) (B
" TEFR) $2%% 1% > F 5584 (TSSCI)
=313

rﬁ%aa (2011) o (M ey 0F 8 1 f347 5 @ TARR 2 ¥ ORI

foppupa) (RLE#m7) %358 F 75-112 -

MEH ~ £#&5 (2010) o (PRt Fanir B a0 o+

B3 £5 [CMWang ] 2 %35 ) (2 BT B#H S

F)> % T7TH o F 243-280 -

ML (2008) (e X 2 B 7 oo & 2 —RE A Bl

BHAHE AT ) (RBHETAR) 5 28 0 T 71-94 -

ra‘i*a, e «% s AL (2007) o (FoipAah O £ g2 B K e
: l‘ﬁ’J\m:‘:’t? BE4 THAR L% RRFRBEAT) 2

5%”@?:'1% $w X %edH F 109-142 - (TSSCI)

KBy MBI ALY AL E TEMELIER

14



B pin LR Y
#A % 1. 1R,
Y AR SR
FAEE CFAANNA CHEEEE kot E s B
AR o
BHE R D% 2R EP
ALY 4
EEFAALE P S RTRA RO L 0 3 8 s el R
Y R EAEYR A AR R AR TRAREER &
BLE A 0 A TR T o AT2 e T R 2 | (digital
native) » & E M Hci N~ Ei2 O TR B g e B
2 el e 5\—"2 , (digital immigrants ) > B Ak € Tg 35t ciiek
BT AR i s (Prensky, 2002) o
PR AFPLR > @R TERY DTS 2 RE R
Ao AR AR A AN S EY R AR PR AT R
AR 2 BB REE c B A F T 0 5 T
RN e pparg f o $REFIFOETHE A AKT

FEE ER R R RV 2 REENE > B
20 E Rehlge ¥ f (Cameron 2 Carroll » 2004 ) ©

ig%ﬁiﬁqg%ﬁi B e At Fﬁafgwr #  (games generation) 3
Ao R L EF R B I BAEFE B
Koo ireg E o AR AE &ﬁtguﬂ:}i%ﬁfgﬁvﬁ oo G ALAR
SHfE FALEMOEERFIAFEAASNS Sl 3 A
KT F ARG X B F e o AP ERS BT B
VRN (] Esm ) 2o SR AP EFF

WIS BT A B AR TS o

EERLPAE S/ SRl A SRS S S
FE ST HRAL AW B S g e R R
A /Tﬁg‘}@ﬁ%.%\/il%:%_ ERVE I%ﬁ"\ﬁ‘!:,o

b

15



S

S

= b MR BERERETIRIARY

A;\
sul 3 B gl M 0 6 Lot g -

'

T

>
1S

Ji

\4

R AArERRaRd - g BN Eak Ey o L3
CEPBESE R T BERY SR ¢ - BRS G R
AR R EPALEERE T > BB AR o

Peded il 0 F LRGN LTRSS B -

LI

Anderson, C. A. & Bushman, B. J. (2001). Effects of violent games
on aggressive behavior, aggressive cognition, aggressive affect,
physiological arousal and prosocial behavior: A meta-analytic
review of the scientific literature, Psychological Science, 12
(5), 353-359.

Anderson, C. A. (2004). An update on the effects of playing violent
video games. Journal of Adolescence, 27 (1), 113-122.

Ang, C. S., Zaphiris. P., & Wilson, S. (2010). Computer games and
sociocultural play: An activity theoretical perspective. Games
and Culture,5, 354-380.

Cameron, D., & Carroll, J. (2004). ‘The story so far...”: The researcher as a player in

game analysis. Media International Australia Incorporating Culture & Policy,
110, 62-72.

Fields, D. A., & Kafai, B. Y. (2010). Knowing and throwing

mudballs, hearts, pies, and flowers: A connective ethnography
of gaming practices. Games and Culture, 5, 88-115.

Funk, J.B., Flores, G., Buchman, D.D. & Germann, J.N.(1999).
Rating electronic games: Violence is in the eye of the beholder.
Youth & Society, 30: 283-312.

Jansz, J., & Martens, L. (2005). Gaming at a LAN event: The social
context of playing video games. New Media & Society, 7(3),
333-355.

Laird, E. (2003). I’m your teacher, not your internet service provider. The education
Digest, 68(1), 41-44.

Lucas, K., & Sherry, J. L. (2004). Sex differences in video game play: A
communication-based explanation. Communication Research, 31(5), 499-523.

Pefia, J., & Hancock, J. T. (2006). An analysis of socioemotional and
task communication in on line multiplayer video games.
Communication Research,33(1), 92-109.

Prensky, M. (2002). Designing e-learning for the digital generation. Paper delivered
online at NET*Working 2002 conference, http://nw2002.flexiblelearning.net.au

Sherry, J. L. (2004). Flow and media enjoyment. Communication
Theory, 14(4), 328-347.

16




£y 2 UG FATEE L E R g A B
B REZBP L~ FRpaphd ki

CIRL USRI SR A E o & S I NC 4
(¢ EBHE) L

ks
i NETRE 2 EEE
Ryl @it B¢ "ARBTARS I AL FEE%, $4840
I MFE (2017) o (R =) o319 I WA
disRAid o 2018 EE S b ¥nde g 0 2 FE L TH 407 ) 8
i'ﬁ P%‘I"Fggf’” °
3R (2017) o (e 4 P5pkeht i) o (PuTE KT E
7Y > 81 : 44-49 -
SR (2017) o (% (P24R) hBIEELA BT ) o et 4
IR MRS (oL & IR BB EE L F
Bl (PR4F) SR E4R) (pp.27-32) o ATH I AR
& F e
SEX IR (2017) o (e 12 LN E TR o
(¢ =gy (TSSCI) »31:3-15-
LR~ B (2017) o (4 F kS 54T B8 B
oA EFE) o 77 W2 i < B AR o
Fie SEE R~ AT ~ 210%(2016) o (M pER F A EA b
chi = ) o AT T R L < F HDRAL 0 2017 £ £

‘A

R E 2R T H 30 ¢ F 2 R Ak
PooikE TEASEREFT > FHAREF AR
xf_l;s%—

b

o

B~ FAcsE (2016) o (B FRW (- M4
REA fFdeaf) - (2nEpFg) 0

AR (2015) o (Fr4iMeng B @ 76 %Y  RRAAES S
WA sE ) o (2015 )E,L_f, | R, & /alf\pi’{g Y o ST
[—.Eﬂ;‘\ o

) i b a
: 135-182 -

~ |y

53R (2015) o (BEALE AT Eem B R AP ¥
A7) R A (WrEaITEFEIRE 2 HA) (pp. 64-
89) « xT¥ H 1 A A dIERAL o A2 ¥ T F A 20120 (FAL
g &) »23:96-119 ¢

FlEm %M (2015) o (R BIFFHE D RREH

17



MR P B R 2 AL g T A enEs | R o eEoT iR
S (2015) = (e diink 2 400 (pp. 201-223) - A7
B LA MERAL e A F A F 20120 (B E Ry
7)) 13(2) ¢ 1-25 -

LM (2013) ° (FHEFEE K st & 0 B4 Pk g
FAhZ A o (¢ Ed4gg) (TSSCI) -
23 103-227 -

Chang, Y. P. (2012). The game generation and itsleisure capital:
Astudy in the Taiwan social context. Westminster Papers in
Communication and Culture, 19(1), pp. 131-151.

LM (2012) o (LM Gphahhs R E 23Rl LR
#) > (FFEE# 3 ) (TSSCl) - 113:77-122-

SRR TR~ o @2 (2012) ¢ (R BIEALH T L B i hE
W e R R ) (B ) 1L
29-60

5820 (2011) o (BAEwm3E @ 2pt - AR E M L) o
(3r®Em71) (TSSCI) »108: 1-17

52 30 (2011) o (& ézéuféigv'rﬁ'mﬁﬁﬁ% v (¥
=@ g ) (TSSCl) > 19:61-96 o

ELR* S HEL (2010) o (EERAEAY T2 T P PR R
v A amTeRE) o (BiEaie FA) 0120 111-
146 -

Bt E S ETR* (2010) o (Pu|E B s 0 & M6 el
WERERESE) > (¢ EdgEEa) (TSSCl) »
17 : 47-78 -

51 (2009) o (XHRL ~ A A AR PRpN I RIF I LA
Rrp § A s) o (3FEF5) (TSSCI) >
98 :1-45¢ k> j (2008 & ¢ EWHE ¢ KEF LBt
o

B~ 3R L R* (2009) o (G ETAIIT D R A R T
FER) o (FBipgaE) 60 141-172 - ~ = j& 12008
AV ERHFEFL 0B AHm B, o

SELR*~ EF G (2008) o (£ Famivh o § HRAR R A
g4 FER ) (FRALE AT ) 151 249-274 -

3R (2006) ° URIETI 7% B AF 3 i 4 A A
L FREAL) (FTEEF 3 ) (TSSCI) > 88 :1-42 -

18




SR R*~ B 5 Ik (2006) o e B GBS MR T a7 JEAR
PeEibde ) o (¢ F@4E 8 7)) (TSSCI)» 9 : 113-150 -

3R (2005) o (FEbh B BB A ¢ ¢ REB/L WL B2
#F) (FTEE7 ) (TSSCI) > 82 : 43-87 -

1R (2004) o (BREAPEAZIFEZR | KPEREHIF) »
(¥ F=@3g 7)) (TSSCl) »5:37-71-

& 3.7 (2000) - <iﬁ‘,‘:,m%;€“l‘§“4’]’ ;i‘%“é’] Bl o g oid
®) » (#rEEm3 ) (TSSCl) , 64: 73-101 - i # 4 *¢
1999 & ¢ il & ¢ F T € 0 FRIL L L ATE Ao

53R (1997) o (EEFTAREFHE FEART L AlFH S
p) > (@42 t) 51 225-246 -

55

B gﬁ €§<Eﬂ‘ o il B (2008)

X B A2 B gﬁiglﬂi 4 :Ug—:ﬁ (2009)

< B —L#—{?f‘ffﬁv (2006-2011, 2014-2016, 2018 )
Eﬁlafigréﬂﬂ @]?Fféﬂﬂlﬂ;z;*g (2011)

XA B REHMPEEEL A AR Bzt

(2011)

A RE L A (2010)

@Iﬁigfi%ﬂrz ¥4 (2011-2014)

%J"gj <FL,]’LE&7~ :_@/4/-:'—_4#,,m,i’4—,F5§>>2§IFI—QIL\"K
HE o BHERE "R 451}?]"““" s T % 39
e A Ak ii e (2017)

'EF%. <</i \;r'——'z‘j‘>> E= nhaﬁigg; % 40 = 7 Jg‘llﬁh\vﬁ‘
‘3 4, (2018)

4 % TSSCI (* #=@4#4 1) (2014-2016)

,d«

19




FYE-038r-["RABo#fiags iaixc] 3op? Raoga ¥ ;¢

)t R R Fr AP O
LR PR By %8
# R By 2
S Y R RS B
B WA ImRY RRa Y

WA Y QB /TS E
FP AL CFAGTHY RS RE RAEE TGP RS
B ORAR g RR 2 A o
BEHG R e ol N KPEHTRF KT o
E2 0 R
(Y v 3 B R A BT &k § KA
£)
HA- (Smper R ): 23880 ) I (3
FRE) ¥ RDT R 28 g BEP e

i WA I e A E (Do VG RPRATEP FF
E%5’1m*%mﬁ@¢@m$?ﬁﬁﬁﬁ%ﬁﬁﬁﬁ’ﬁ
HADY 5w R T P e
A (YR /TR ede ) 0 AP R
2T RS A RS g B v o ARt fd
R TARI sy AR ER TSR EE B (B
B) Ergapond Ahn ki SR EHFHERRLE TR
SIS SERD R - L - SN S Vs SRS & &
BALAE A P TR RS 2o Bl AT VA B
PR BNERR A
BREN A e B2 (2012) - (S F ARz F AL
T -ELER) (2R TR
WA EREH
1. MacKinnon, R. (2012). Consent of the networked: The

EREH 2 worldwide struggle for internet freedom New York: Basic

Books. Chapter 3: Networked authoritarianism.
2. TRALERPETRAFX - BV WPERTIFEF TR d
(2007) ™ §% %4t ¢ http://www.chinagfw.org/2008/07/2007.html
3. Freedom House. (2013). The full China country chapter. in

20



http://www.chinagfw.org/2008/07/2007.html

Freedom on the Net 2013: A global assessment of internet and
digital media. Washington, DC: Freedom House. (p 7 F a;\ )
£34F) -

4, ZAR] (2009) (2 iprenpr Vi L R R i T
B ettt R EE LB IR

5. P & (2009)(® BEE — FATEWpF o F 533 4
£) o hkAE@E

AL SRR

i{"‘&'%-? (2017) o (4 PehtEid Yo St @ AJER 1L o

i (2011) o (3 mge b eI B R ) Jekr E R

(%)’(M‘H:% CEmBREIIER ) AE 2 F R

3. B 24z (2009) (M"avipeng A & &@|a 1 ¥ WY 4B
i#ﬁk‘»iwﬁa Yo (FTREATYL ) 994 o T 241-264 - (-
poiml T )

4, 37 A& (2015) (¢ B HH AT o XVERIF R )0 b hE
PR R TR R —g SETREE (M) (CENE I
My» | 133154 s iz d e i oo

5 4 Z {4 (2007) : %Jujé_t’ B & T en
http://2newcenturynet.blogspot.tw/2007/12/blog-post_25.html

6. % v % (2016) 0 (*cik chjidh @ LY BB E4F5 ) o !
Ao MR dRAE o

7. BEP F (%) (2013) (4% F 7 — APPSR g 2 %
FrELANER) R EAECFEAFEGEETP

[N

=

21



http://2newcenturynet.blogspot.tw/2007/12/blog-post_25.html

B2
g G EEnRE L
B DRI & P X S F
o P EARTE B SR ENERRRTALES
- T oA F AR BTARABRE F AT
STEIER
1 B2 2 (2018 # 07 @ Do BE»t TBFTH | a2 n ¥ @ X p
W FPRET i s EfE - FAL ] > 35,5186 2
% (2017 £ 06" ) (PRAMF=Z >R Gag BE
AB% ) o (2 n) > 153:17-20 -
3. B 2 (2016 & ) (M § 4P | ehi 9 R4 AW AT
PR R A ATRIL R BT R ) - (3 B E
£)52,1-25-
4. B 2 (2014 & 12 7 ) (R L AT L ATHMH I R0 4
¢ )o(2in) 138,22-25 -
5. B 2 (2014 & 07 7 Do (F7 2D 2 foakip 3 grada fo
BA—e AL P EBRE ) (BHFATETE)  4(2), 243-
251 o
6. B 2 (2013 % 08 " )o (et ferr A pE)o(2in) >
¥ i 130, 54-57 -

7. B2 2 (2013 & 07 7 ) o (4R drdote 7 4] 2 488 5 4o

PHE?ED - B LN DB (BT ETHR) 3

(2), 1-25 -

3

1. Tong, J., & Lo, S.-H. (Eds.). Digital Technology and Journalism:

An

International Comparative Perspective (ISBN: 978-3-319-55025-1).

London, UK: Palgrave Macmillan. Sep, 2017.

zkﬁz‘fﬁb('ﬁ(mMﬁlzﬂ)<#¢#w\%

Yo CREATE B € o (ISBN 1 978-986-89023-2-

%o‘%:%?%@% =g

3. Bt 2 (L) (2013# 082 o2l i ™%X
i X & &) (ISBN : 978-986-03-7701-9) (1)~ 54 @ #ciz i

BEY 2 i g R -

22




E kA

1. Tong, J., & Lo, S.-H.. Uncertainty, Tabloidisation, and the Loss of

Prestige: “New Media Innovations” and Journalism Cultures in Two

Newspapers in Mainland China and Taiwan. Digital Technology and

Journalism: An International Comparative Perspective (ISBN: 978-

3-319-55025-1). London, UK: Palgrave Macmillan. Sep, 2017: 91-

111.

2. Tsai, S. H.Y. & Lo, S.H. . Media reform movement in Taiwan.

Strategies for Media Reform: International Perspectives (ISBN: 978-

0-8232-7165-8). Bronx, NY: Fordham University Press. Jul, 2016.

3. Bw % (2014 & 12 7 ) o (w [Fil & D ALY PF R cPRTH
B ) (A e aT# £ ) (ISBN : 978-986-89023-2-9)
(167-182)c oA BFATHRF B E -

1. 22 (2015209 % )o(rp Tz 22 (¥%), 8
) (A A REEaR) 104209 0 .

2. B2 2 (2014 £ 09 7 o (AT B iyl
¥y (x s ANEgir) > 103 £ 09 * -

23




FY¥-0REr kRS

HALA

it RV

R

R

g

B3R

AT 4

L N TR SR P
R 5 A ATR P R 0 F e F AR S TR R
G0 AEARL BIE T AR R A AT 5 B HA AT
N INEE Ry i AR EE o E
B2k g e AR e G AP ¢ 35 REL ~ ALH
T Lo FHAY 360 2 BER  VRATE B

ZREN <

IO AR ERRE  EREA T R DM R T
AR St o T RS KT

Allcott, H.& Gentzkow, M.(2017, Spring). Social media and fake
news in the 2016 election. Journal of Economics Perspectives,
31(2): 211-236.

Kolodzy, J.(2006).Chapterl: Why convergence? It’s the consumer,
stupid.(pp.3-26)

24




£ A ERTA O By s L

B 1A EIRE T TR

BIRACTAR SR s ek L # o ¥ A A BB PEE
ERT £ o

Lk E (2018) - (BATRE 84748 @ PP io | ahfig

A by (BT B R ) > 8:1-26 -

24RBE (2017) - (B L R L HHM RAREMF TRL -

BMFREELE TS ) (FTREFTT ) 133:1-41 -

34k E (2016)-(kpa= 1 LETARLSTATERREFTT )e
(3TE 575 ) ,129:97-142 - (TSSCI)

41k E (2015) o (ATt 2| B R M A R E MG ¥ hd g
— S AR EBL b)) (P FlEFE]) 28:3-34 -
(TSSCI)

5.4k E (2017) (ATH > Agicgt o B pr R A

BERE) oA L S AUERA o

PEBIEE ¢ R4 %> #(2016, 2015, 2013)

R g RLEC AL € 5 (2011)

¥ m o 3TE 8 (2009)

oL

ol
=

25



B B T B0

#R 10

Wi BR ST B
FEE  AGAEER BRI L B AR R
BLAITELARTY > T L AR IRR B RG] o BT LT F LB
BR{OBBERTR G > @ s HARM IR kR E{oFm T 2 HF
7t e
%H% gL AR (7R RE S WS
O
— AR R jE 2000 4 0 B P ISR B E 2 L n
AR FERLR D 350 LE i )
o R EEENE > BREBEOP R FE G FHEEN
FoA P BaEaniiEG - ¥ - 0 2R T S B ER
WikiEs Y F i (universality) fod 7k (particularity) 2

S 4 B et o oy 2RARR fr 3 B2 B T BT o

THRBERNE T e foipEit o % - o e BB
SAF e A A L > BB RGBT s Ao o
L3 0§ AR Pegned AT e R4 € & 7 Anthony Giddens
I 4D ST IR TR B SREE > e Lgriin e
- FRARBRANT > ER RS F- Bp A ﬁ y
- BdFrRaEpdE o BE AL BIEFR R FE
SRR E R

(=) RZEBHOLPHE

=) RIRBES HOF AR RE S

(2) B I2 o L8 ik

(v ) B rshda

(I ) RIMATR jnid g Se W

(=) 2zhrs = pp (R%2 s L2 38 )

(=) P ORI

(~) #w— B2IRARTNG4EILIE o

26



B4~ 430 (2014) - (B2 845 0 2RI &S 2 |
u%)) -

£.30 (2017) (B R~ Cindammh ik d 4rre g T2
LR e (P FHIEE) 5 318 > | 1748 -

RN

27




&3

Th

A EAF (BR) A§HF B gulem e L

it

«

IR R TR i F iR SF E R

e

P

RBP 2l « Flfpepisy iz
ARl 2 *315?3’*\? it B gk
SRV R FE Y I T BT TR
PRR AN ?k@:]%—,%i’ LR S

(g\«

/;\4

ok}

2018 (£ iE THRRBpt % - BALE B BPE475%) o (S B E
My Ea) > 1108 - F91-123 -

(F-dim) (T & ) TRPUFEL 2—1 87 RTARL S
B (1980—1993) ehE ATHeah ) - (FTHREF= T ) -

2017 (W= it b IR R AR AR R R T 2 i dgiT
Moy P FBIHFFN ) %318 - F17-48 -

2016 (Ae HTEFRE AL RIMRDTEE A Lim I 18 &
TERERAGHEHE ) (2L REFL ) 7:99-134 -

2015 (Ti Wei & Fran Martin) *“Pedagogies of food and ethical
personhood: TV cooking shows in postwar Taiwan, Asian
Journal of Communication, Vol.25, No.6, 636-651,
http://dx.doi.org/10.1080/01292986.2015.1007333

2015 (F R R AN @il eg i etk oy ) o
TR FR A2 S o (R ELR 2 A0) o ATH Ll
A B A o F 1437

2014 (W% @3 0 2IRARTF B 2 Fak ) o S =2 X o (&

2m3<@&*F£§%J@@:ﬂ@ﬁﬂ?ﬁ%<4ﬁ§ﬂ

2013 <-§t§'—v>t Fdp b oend ST h L EE WA ETE R )
(o @Ay Z7) % 904 » F 279-285 -

2010 ( - #frmip i ag v B ap s b ) (B Y B/ ) 0 %30
#p > F 43-46 -

2010 ( 7 BRIl - FEEN ) (S ARG L ET) 0 B9
#p > F 341-348 -

2010 (" #rd W T B e TR ) (TR EA T )0 %105
#p > F 161-194 -

28




2009 (= AALE ~ ArEF E R R MO S S E E i en
BEr L) (s EeF T 32 T) 0 $T748 5 F317-330

2008 “How did Hou Hsiao-Hsien change Taiwan cinema?—a
critical reassessment’, Inter-Asia Cultural Studies, Vol. 9, No.
2, pp. 271-279.

2008 (=% R RHIAIZAF LA RPIE B (R He
DALY % 294 0 | 1-27 -

Ty x

103 # & & (2013/8 —2014/07) fE7E 4 + & ' 2 izt §4f s
RAEFP LA AELLFT Y P REG

29




B T T B8

LEE 2

PR AT 4

AL 4

FRRL CBEMATREAT AR AL > A ag R T
Ao AT B FIFERORTEE AR - &
B AR F UL E LT AR 5o o

BUATE AT Y AR 0 kP RERRG S HER
HmREEIE ¥ > BHEMATEATET 2 T B
ﬁ’i%iﬁﬁ\@%\ﬁi‘&g\wﬂaggimépf
ARE o B ASRE B AT RGER I 0 K R By O
Ell R AR E

SERSE EEY

HUEM A AFARFTR P TAAR L A A 2R AL
%%ﬁw%@hiw:iwwﬂ%my,ég%

SR AT R R A FRER o R
aéa A ZEHF AT RS R R RS ATR
E T BERE %

EREW

12, (2015) o (3F- BRBITEFAFAT AL ) (B2
ity»14 -

Bird, S. E., & Dardenne, R. W. (1988). Myth, chronicle, and
story: exploring the narrative qualities of news. In J. W.
Carey (Ed.), Media, myths, and narratives: television and
the press (pp. 67-86). Newbury, Park, CA: Sage.

Ryan, M.-L. (2006). Avatars of Story. Minneapolis/London:
University of Minnesota Press.

30




g R Fpx BATRE kgL

RB Foip S FATRE R B E R ARSI T

ki, LI FUs A BATRE A KE LA E BT RS LBk

242 8 334>

2 (2017) o (BR BT ERTEAB S ) 0 G F
(%) > (R ~ =i 24H) - F 129-156 0 544 : fF
< % 3% o

LEF 2. (2009) - (15
Be st AR

L2 (2007) o (FTEPRBE (2) @ BIHIEIR2ZE
FedAl) BRI S FBI (%) 0 (FTRPR I RHhE R
%) » F157-193° s 1T @ o

aH (2005) - (FHRLEDRTATE DR F  hit & A2 IF

FE)o Fin < BRRAT A Lk o

=

2. (2018) (R ZE » BABIVKRERA ARG HHAATR LT
Mo (¢ EidiEE ) 34:3-34 - (TSSCI)

iLdFz. (2015) - (- BRBEITE AT i k) (B3
vy, 14

Tz (2014) o (AR IR CATH 2 5 A A 474 4F T Y
TVBS [#h e s ] # w3 E 2 6)) (FTREFL )
120: 47-78 - (TSSCI)

A2 (2014)  (RARATR 372 4oatas st 1 - AT EE )
(¢ #dgg ) 25:43-69 - (TSSCI)

Az (2013) - ( S %t — RARFSFTR R P2 WA AT )
(3rE &7 ) 117:89-134 - (TSSCI)

Lz (2013) o (FuipiFiE A TALE P2 SR WATH 51 A 47 ¢
s AL ) (TR EF T ) 114: 79-125 -
(TSSCI)

Tz (2012) o (R EAFTHE e p TARFL T HEH 21 5%
2010 # 7 8% £ FE A L PATR L6 ) (TR EF L)
111: 1-42 - (TSSCI)

o

Btk RAEATR TAE P K R B
f

ok
=

31



a2 (2012) (MR EATR H B NATE 2 Wk
o W (BATRY 30 (BT EFR) 2[)
85-108 - (TSSCI)

A2~ TR (2011) (MR S ok AR M sy
2008 & 3 LM AR L 6)) (B L BT ) 36:71-97
Iz (201) - (ER P HATR KPR EFLRFA TR

B3zl (Bpegnmy ), 10[2]336
2 (2010) o (AR R AP R RATR
B R (¢ E@4E g ) 17:207-234 - (TSSCI)
T2 (2010) (B RATRP R F2 3 kR B hito
L2 grEk) (TR £ 7 ) 102:35-72 - (TSSCI)
Tz (2009) ¢ (R RATH R SRR PR R ) (B
#8757 ) 99:119-168 - (TSSCI)

55

FLP0 2014 £ iR EEFFF P R(TRATE DS 25w
240 B4 $£/MOST 103-2628-H-004-004- MY?2)
Fos BIEF 1R 103 & RATY S % R 2 F pTRIRT

32




FY -8 m-Lige e fd R

A4 B Wb ok YNy Rt
#A gIE
i R ELE b
RGBS K B E R B UEAL ¢ F 8 LEEE 2D
o FulERERE Y S (RS e s T A
gAY BIRG ol T LY 7 B LI T B
-~ RELEN
FEREREY > ER2FENIALTE L A A
SN IR Sk R o B S R S LY S
E-E ok SHBRTH UM IR LA P F
EAATRGMAONHFE > A A REF L B TR
FEN BRI N A e F LA E L F o F PR E B A
B AERR R - AR @%é,étm woo EF AL
- B R R SR g L S
PRERBEE DR o FPt o doi@ ﬂ/}%ﬁbé‘ PIRER D
NERAL > O R BRE F TV Ui d o LAY
€& i - o
A EN
AGRAERZEREDD N L RF LI F DR e B
g e
MEEEIN S 5 F
2. WY R ER A K G LG
3. WEA Y T KR
4, LERFY CAAE R
5. &% %
Doerfel, M. L., Lai, C.-H., & Chewning, L. V. (2010). The
evolutionary role of interorganizational communication: Modeling
social capital in disaster contexts. Human Communication Research,
) 36, 125-162.
EREN

Drabek, T. E., & McEntire, D. A. (2003). Emergent phenomena and
the sociology of disaster: lessons, trends and opportunities from the
research literature. Disaster Prevention and Management: An

International Journal, 12(2), 97-112.

33




Lai, C.-H., Chib, A., & Ling, R. (2018). Digital disparities and
vulnerabilities: Mobile

phone use, information behavior, and disaster preparedness in South
East Asia. Disasters, 42(4), 734-760.

Liu, W, Lai, C.-H., & Xu, W. (2018). A semantic network analysis
of government organizations’ social media messaging during
Hurricane Harvey. Public Relations Review, 44(5), 807-819.

Palen, L., & Anderson, K. M. (2016). Crisis informatics—New data
for extraordinary times. Science, 353(6296), 224-225.

34




i

=
=

R

FRERMEOHEL

R

R R Y e s

;3

BE I AThE e AR A B 2MmBRHET L R T
ER R B & P S 2N B TE

ok
=

Lai, C.-H., & Hsu, Y.-C. (in press). Understanding activated
network resilience: A comparative analysis of co-cluster and
co-located disaster response networks. Journal of
Contingencies and Crisis Management. doi:10.1111/1468-
5973.12224

Lai, C.-H., She, B., & Ye, X. (in press). Unpacking the network
processes and outcomes of online and offline humanitarian
collaboration. Communication Research. doi:
10.1177/0093650215616862

Liu, W, Lai, C.-H., & Xu, W. (2018). A semantic network analysis
of government organizations’ social media messaging during
Hurricane Harvey. Public Relations Review, 44(5), 807-8109.

Lai, C.-H., & Tang, T. (2018). From information behaviors to
disaster preparedness: navigating individuals' general and
disaster curation in U.S., China, and Australia. Computers in
Human Behavior, 88, 37-46.

Lai, C.-H., Chib, A., & Ling, R. (2018). Digital disparities and
vulnerabilities: Mobile phone use, information behavior, and
disaster preparedness in South East Asia. Disasters, 42(4),
734-760.

Lai, C.-H., Tao, C.-C., & Cheng, Y.-C. (2017). Modeling resource
network relationships between response organizations and
affected neighborhoods after a technological disaster.
VOLUNTAS, 28(5), 2145-2175.

Lai, C.-H. (2017). A study of emergent organizing and
technological affordances after a natural disaster. Online
Information Review, 44(4), 507-523.

Lai, C.-H., She, B., & Tao, C.-C. (2017). Connecting the dots: A

longitudinal observation of relief organizations'

35




representational networks on social media. Computers in
Human Behavior, 74, 224-234.

Ling, R., & Lai, C.-H. (2016). Microcoordination 2.0: Social
coordination in the age of smartphones and messaging apps.
Journal of Communication, 66(5), 834-856.

Lai, C.-H., & Chen, W. (2016). Welcome to the club: From
multimodal voluntary participation to community involvement.
International Journal of Communication, 10, 3931-3955.

Lai, C.-H., & Katz, J. E. (2016). Volunteer associations in the
Internet age: Ecological approach to understanding collective
action. The Information Society, 32(4), 241-255.

Lai, C.-H., & Tang, T. (2015). Understanding local news
consumption and community participation via the lens of
information repertoires and media multiplexity. Mass
Communication and Society, 18(3), 325-349.

Lai, C.-H. (2014). Can our groups survive? An investigation of the
evolution of mixed-mode groups. Journal of Computer-
Mediated Communication, 19(4), 839-854.

Lai, C.-H. (2014). A multimodal view of voluntary associations.
Information, Communication & Society, 17(8), 1017-1033.

Lai, C.-H. (2014). Understanding the evolution of bona fide mixed-
mode groups: An example of Meetup groups. First Monday,
19(1). Available at:
http://firstmonday.org/ojs/index.php/fm/article/view/4681/3810

Lai, C.-H. (2014). An integrated approach to untangling mediated
connectedness with online and mobile media. Computers in
Human Behavior, 31, 20-26.

Doerfel, M. L., Chewning, L.V., & Lai, C.-H. (2013). The evolution
of networks and resilience of interorganizational relationships
after disaster. Communication Monographs, 80(4), 533-559.

Chewning, L. V., Lai, C.-H., & Doerfel, M. L. (2013).
Organizational resilience and using information and
communication technology to rebuild communication
structures. Management Communication Quarterly, 27(2), 237-

36




263.

Lai, C.-H., & Katz, J. E. (2012). Are we evolved to live with
mobiles? An evolutionary view of mobile communication.
Periodica Polytechnica Social and Management Sciences,
20(1), 45-54.

Lai, C.-H. (2011). A multifaceted perspective on blogs and society:
Examples of blogospheres in Southeast and East Asia. Journal
of International Communication, 17(1), 51-72.

Gibbs, J. L., Ellison, N. B., & Lai, C.-H. (2011). First comes love,
then comes Google: An investigation of uncertainty reduction
strategies and self-disclosure in online dating. Communication
Research, 38(1), 70-100.

Doerfel, M. L., Lai, C.-H., & Chewning, L. V. (2010). The
evolutionary role of interorganizational communication:
Modeling social capital in disaster contexts. Human
Communication Research, 36, 125-16

Naaman, M., Boase, J., & Lai, C.-H. (2010, February). Is it all
about me? User content in social awareness streams. In
Proceedings of the 20the ACM Conference on Computer
Supported Cooperative Work.

Katz, J. E. & Lai, C.-H. (2009). News blogging in a cross-cultural
context: A report on the struggle for voice. Knowledge,
Technology & Policy, 22(2), 95-107.

T
B

FLHEIR106 & B AT

37




FY¥-BHEFP-RL'G SN 2RO

AL

I B 4

iR

g

stz o

xﬁ\ﬁg_w\bt;;% b5
EHMF R HRER LT
A o
AL A
EX Xl
FANEBRWEFPHIS -2 B TRT A
PARBA LSRR o KBRALET AR FH
80 AR B R AR 4§ h ¥ WA (stakeholders) R :h
B S FT A AEUHRERAALE L LA
TRB b GRALTL NFEL F Y KIS E 0 i3 1
Ros Fr o2 FREE (f RS TR b5 MR G
B LRt ¢ > FELR G ALE BRI D B e

% o

T g s

E-)

BEER Y
AAR (] ) MR 2 AR T 0 R - IR KAV EIR B

ﬁ&%@%ﬁﬁ%Wﬁébiﬁﬁ*b%ﬁéﬁﬁﬁ’”ﬁ?
T e R GHmEE R G B RELE 4 LR R B/
S~ BB “ﬁ?ﬂnﬁA\AE&ﬁETLfﬂmﬁmgf)&‘ﬁrﬁ
%ﬁWPz®$ﬁ¢%$%$:ﬂ»ﬂ%#%&ﬁi%ﬁﬁﬁ
AT R R AN B RS Ek ARFREAY
BB TN K

EREN 2

e~ 300R 33 (2009) o (m HEGAE) o S F D
< i+ o (& ¥ Denney, D. [2005]. Risk and society. London, UK:
SAGE.)

A% (200308 At g — A Y - BIRReoEL p F Al

E %k ¥ Beck,U. [1986].Riskogesellschaft:Aufdem Wegineine
andereModerne.SuhrkampVerlagFrankfurt am Main, Germany. )
e (%) (2015) (R #h gL BT R)e o4 TR e
¥ REE (W) (2017) - (i & A © b 4 B R
EVE TR N ST

38




2R~ HRFA B (2018) 0 (FLHEL/ALE/A3) o AT
T AN g [ - S

ik 23F (2016) < (p= ¢ 5 ch A 1 jEs - DDTH] 2 5feg
o - HEHPERIeRFELA) o P 2 o (RF
Oreskes, N., & Conway, E. M., Merchants of doubt: How a
handful of scientist obscured the truth on issues from tobacco

smoke to global warming. )
Cho, H., Reimer, T., &McComas, K. A. (Eds.), The SAGE
handbook of risk communication8. Thousand Oaks, CA: SAGE.

Corbett, J. B. (2006). Communicating nature: How we create and

understand environmental messages. Washington, DC: Island
Press.

Hansen, A.(2010). Environment, mediaandcommunication. London:
Routledge.

Lundgren, R. E., & McMakin, A. H. (2013). Risk communication:
A handbook for communicating environmental, safety, and health
risks, 5! ed. Hoboken, NJ: John, Wiley & Sons.

Pezzullo, P. C., & Cox, R. (2018). Environmental communication
and the public sphere, 5th ed. Thousand Oaks, CA: SAGE.
Singer, E., & Endreny, P. M. (1993). Reporting on risk: How the
mass media portray accidents, diseases, disasters and other
hazards. New York, NY: Russell Sage Foundation.

39



http://search.books.com.tw/exep/prod_search.php?key=Naomi+Oreskes%C2%A0&f=author
http://search.books.com.tw/exep/prod_search.php?key=Erik+M.+Conway%C2%A0&f=author
http://search.books.com.tw/search/query/cat/all/key/Merchants
http://search.books.com.tw/search/query/cat/all/key/Merchants
http://search.books.com.tw/search/query/cat/all/key/Merchants

D
J

The University of Michigan, Ann Arbor £ R % 13+ & — @34

T |,
FB FTRRTR R R
BT R
o REFie A FEEREER (20154 )
o HIFs*EAITRE Ak (2001324 )
e WIgus A EFuAEABREET Y o R (201824 )
e EARMECFENKEREFAT S B BFY o
(A 4 «‘F*{ (2016-2017)
c AR A FAMFLBHFRINEFY (2010,2013)
c e FEFAFoRFIAE T E % (2001-2009)
o X Rrs AL B o2 1527 Dana-Farber Cancer Institute 3
R & 4 (2000-2001)
s HrrisxFRRERAy EFEEY v x4 F (1999-
2000)
o HIrskEAITRE k&l &P (1993-2001)
« EAFERoxtrL el sk (1997-1998)
- e % & University of Tulsa &3 % 2432 4% (1992-1993 )
3

« ORI SR FEE e K (1983-1985)

B HPR TS

A (FTREF T ) (TSSCI) (2004-2005 - 2010-
2011) ~ (@4 3 & 71 ) (2003-2004 )

B %iEL R ¢ (¢ #@EE 1) (2009-2010, 2014-
2016) ~ (#TE &7 ) (2004-2005 - 2010-2011, 2014-
2018) (g~ i) ~ (+EFE  FHEEaFT)
(2010-2013) ~ (F@4pE4R) ~ (s +#RHA) ~ (F
g meoEiedh) %

LR AEFLE ¢ (WorldAssociation for Public Opinion
Research - WAPOR) £ # 4 f ¢ (Electoral Committee) %
A (2018)

R %5 @354 ¢ (International Environmental
Communication Association) # 7 £ 4% # £ f ¢ (Research
and Publications Committee ) 2 § (2018 iz 7 )

40




® N-oYAARRFAFHEITESIFEHRLR fHRE R )
wRAH R ) miggd B (2017-2018)
® BUNHKFEZIREL IR AL GRETFFL
B (2016-2018) -
P EBIEE ¢ T F (2016-2018)
¢EiEg ¢@F (1998-2000, 2000-2002, 2010-2012)
B T E ML R (2012-2014)
FFK T AT RITRGRE 3 FL B TR Ehe
(B @i%) 7 & 4 (2010-2014)
A PRIE B E 3R
® FA ARTIINE B s 2 Jg,%b;‘”fé:; we (7Lt %
X AL piEEpIsae ) 2) £ B (2005i24 )
FAARTIN B Ao ieiEa | é (2014-2017)
Vg CFfFwEE) wiE (2015)
SETARATEFALA gkt i (2014)
A F (WL EREFT) %HiEL R
PR TR TR A RY ) KRR L R ¢4
B (2010-2011)
f%&ii$§$ﬁiﬁ
® R RiFA Y gﬁgﬂ BTYELFAR, A REKTEL R
(2006-2007)
® it My g imbic T A2 2 e 771 B
(2006 )
PRATHI G €&/ eL B (2005)
FELEAREAI AL R
L Fp R cRT e EFEL R
WE BRI KTER § 4R
WEALR LR
W F AR R R ST Tro R AR
XA RGEAL R
TinpEktn § 2E
S%ﬁ%ﬁﬁﬁﬁ@iﬁgiﬁ

KT
?’?

ok

HTH= (20102 4 )

41




® %EF (2019) - (R %GR R RIWLBHHE 204
FeRe ) (FEEE3T ) 138:25-74. - (TSSCI)

@ L i (2017)(E AR LIFZ Y LR REG
A FE 2 REBHFHE A ) (P FBEF )0 32:3-
38 - (TSSCI)

® %3 F (2017) (7 ' 7 HBHHRBER G ET LA
%Bi:?]my&,a&im%;m%(@4&,15“'_‘? B 7():1-
4 - (TSSCI)

® AEF vz (2015) o (F BRI AL LT
~m Ry (P FBIEE ) 28: 239-278 - (TSSCI)

® AEF (2015) - (FEAMREV B REATE Z £ 20ic Fl2 24
)P EEHF ) 27 - (TSSCI)

® 3% (2015) - (#TEERE pﬁim!tq—»?ﬁﬁfﬁ ML R TR eh
FEIREL B ) (B EALE ) > 32:45-64 - (TSSCI)

® iRicE - EF (2015817 ) (L BAFIFEARP F 4
§ s g A7 (20012011 & )) o (¥ 442 F 7)) > 29(1) -
65-77 -

® L EF (2013)c(ALg %Rz Ehy WAy FH 2 PR

FEERTAFIGELN) (Y F ﬁié% >> 24: 83-
120 - (TSSCI)

OHFALF ~HhET (201) (FRB R ‘GerirdEil - 2R
SRR S RS b)) 0 (P E@HE ) 22: 169-200
(TSSCI)

® B BT A EF (2011) - (HLARE MALFE B 8 b g el
BORR AT G EATR G b)) (¢ g ) 20
143-179 - (TSSCI)

@ iFiE HEF (011 &7 ) (WL FELR
g2V EREATRRE IR DL S (P RpFR) & <<atﬁ
R PER) &b) o (BpEAbg ) 17:87-122 - (TSSCI)
® ki 7 (2011) (JE&BS T % ~ B T] s 7 BACE i B
WA 7 Rz ) > (¢ E@4EE 7)) > 10: 41-58 - (TSSCI)

@ BEF R U HES L HW s EA (200 (L3
FE T ?EEATR R A R ) (SRR EF Y
F ) 81:79-128 - (TSSCI)

42




® FEF ~WAF (2011)-( S 2mpni i b gl cho By
o) (BghEat ¢ )0 15:71-104 - (TSSCI)

® WLF - HEYE (2010)0 (R AL T b GEL AR
B L 2TRe v REE S B ) (Y F@p g ) 18:141-
191 - (TSSCI)

® Hsu, Mei-Ling, & Chang, Hao-Chieh (2010ving with HIV/AIDS:
A cross-cultural comparison between Taiwan and Hong Kong.
China Media Research, 6(4), 69-79.

® LEE iyt &L ‘*w%%‘ip?& (2010) &~ %
Ar TRV dd gt s 3 AT G b)) 0 (TR A7
% ) 103:43-82 - (TSSCI)

¥ (2008) o (LA ) (TR P B Lk
v AR o

® ki % (2001) (& mpeatl)e 24 BB 27 -

B2 g% (2000iz4 )¢

® ihixE -~ FEE T (2018) (8 B2 AFIF R UL
Ty B SMER S FEDR SR (S AT
AT L RSB PR ) o AT D Ll A F IR -

® i HhEE (2010) - (AT § FARATHRIZIE A
) RFRF B - ~RAE MYy AR (FEBRES
2 E2) F 155190 St AP RREF RS E N

gfg‘ybhpa‘—sgg‘@’ ( )o<%§§’ﬂw‘&ﬁi§’;
Fermz%) 1&%’1‘?;%’@5?*&%? BERS - A RK
ElR LEZ]HJ%‘* 7. 144-160 - %-E?]Wip;fl‘%o
® Hsu, Mei-Ling (2008). Reporting an emerging epidemic in
Taiwan: Journalists’ experiences of SARS coverage. A chapter in
Social construction of SARS. Amsterdam: John Benjamins.
® Hsu, Mei-Ling, & Liu, C. I. (2007). Discourse of “othering”
during the SARS outbreak in Taiwan: A news analysis. In A. C.
Sleigh, C. H. Leng, B. SA Yeoh, P. K. Hong & R. Safman (Eds.),

Population dynamics and infectious disease in Asia, pp. 329-

43




350. Singapore: World Scientific.

® HKEY ¥k (2007) (FR FEATH R E DL Vs,
APEER) FE TR (1 FEEARLET) T 97-
143 o S 4 R A7/ E Lo

o F (2006) - (7ot~ HdapE A LA B ) 5 RS o
<<;1;§m B B4E) B 2212370 S i HEA 2 H

® i~ Flwyf (2004) (FRPHEREFRESTFALR
mEtest)  ERER (2ARFEEFRST) T 223

263 S A le‘mizfi ¥ e

® ~XHF ~thEE (2004) (R FHIFZE Pl 7 ikeani
Pl bt R L L Bl E ) R RE S (2R
FRYEMpER LR ) F 305-356 o &t 1 fTrclafEd
L A

@ AEF (2004) (R By v pFE E Y R T] S
A SEER O (SABHE DET) (T) » B 479-524 -
g LB

® Hsu, M., Lin, W.,, & Wu, T. (2004). Representations of "us" and

"others" in the AIDS news discourse: A Taiwanese experience.

In E. Micollier (Ed.), Sexual cultures in East Asia: The social
construction of sexuality and sexual risk in a time of AIDS,
chapter 8, pp. 181-221. UK: Routledge-Curzon.

® Hsu, Mei-Ling (2002). HIV/AIDS media campaigns in Taiwan:
From morality-centered to culture-specific design,
implementation and evaluation. XIV International AIDS
Conference. Barcelona, Spain. Collection of papers from the XIV
AIDS Conference. Bologna, Italy: Monduzzi Editore,

International Proceedings Division.

£

® jT; < iy (20153 4 )

® BLEINEIAF Y A A B (2011-2019)

® ji £ ® Fulbright Scholarship/4* #3784 24 B ¢ 2 dp #7 7 /PR & &
FHETEREF L FIf GRABHY w2 N FH (2016-
2017)

Oy FHHF A EAE (KEF) i (B1) %=
0 (ATERB RIS U R R RATHR AR RS
by (2014) ; (EGRAAE AP RA Y HERpRIT? )
(1998)

44




O (EHBERA) - FHY mo AT B (2002) ~ 5%

LFch AL F AL 2 (2007)

® j& % & Fulbright Scholarship/# $c384F £4 B ¢t 2 8p 77 7 o5 i
g o #8 F2 27 Dana-Farber Cancer Institute 3+ £* £ «‘5 (2000-
2001)

O LaF kv E ¢ TATR KT B TR B

s

45




HE4E | RE/PEERE SRR

R %Iz i=

AL PR

FH AR AT QR o AT E N S R E o
WiE> NEPFRMAPF R hbkd > BEFT IR A
P B
WM A HAFURAAERAT A 0 F LR AL A
gaa»ma#%g&aoélzfé@ﬁﬂiwﬁ%‘#ﬁ
FERAEIHERE AP FRAPE B Bp @
Ho BPHAFERINY Vo BT B RES > Ra e
SR 4 —\;,T;L;g;ﬁq;ﬁf"ajk,;{ij#iﬁ_yfié?q RIS NS R <
EHRS R AREPE S PHA P PELR TR o TP PE
@%%%j@gg_igﬂ%w&4&¢£%{ﬁgvﬂ%ﬁ
TR o B ERATY 0 B K LfIF M4 P RO 4
Mo~ P SR AR g B TP E BT AT F2

B 3 M ik e

AR FER (1) H5HE RIS (2) BAF]3
BIRERA S 5 (3) § PRES A K > B a b -

1 -~ Scheufele DA. Messages and heuristics: How audiences form

attitudes about emerging technologies. In: Turney J Engaging

science: Thoughts, deeds, analysis and action. London: The
Wellcome Trust ; 2006. pp. 20-25.

2 ~ Scheufele, D. A. (2006). Five lessons in nano outreach.

2HREH §’é Materials Today, 9(5), 64.

3~ Scheufele, D. A. (2014). Science communication as political
communication. Proceedings of the National Academy of
Sciences, 111(Supplement 4), 13585-13592.

4~ 5rpic (2017)° 2 Bpiv i ¥ wing G RE R G ¢
WA R > BRe (16) 0 441

46



LY 3 FRAREEF A FFOGRFATEE ~ BT L

e
B ARG EEALE R aa kil E

ER R = S A & I Rt
) FALE FI R
R 3

AEJMC Communicating Science, Health, Environment, and Risk Division

Membership Chair

Shih, T. J. (2017). Climate change in Hong Kong and Taiwan. In M.
Nisbet (Ed.), The Oxford Encyclopedia of Climate Change
Communication. New York: Oxford University Press. (refereed)

Shih, T. J. (2017). Understanding cyber-bullying among Taiwanese youth:
Prevalence, causes, and impacts. Chinese Journal of Communication
Research, 32, 203-240. (TSSCI)

Shih, T. J., & Lin, C. Y. (2017). Developing communication strategies for
mitigating actions against global warming: Linking framing and a
dual processing model. Environmental Communication, 11(6), 840-
858. (SSCI)

Shih, T. J. (2017). A public-centered climate change communication:
Theory and practice. Journal of Communication & Culture, 16, 1-40.

Shih, T. J. (2017). How message framing and presentation affect pro-

13 environmental behavioral intentions: A dual-pathway model

ok}

perspective. Journal of Communication Research and Practice, 7(1),
5-39. (TSSCI)

Shih, T. J. (2016). Social media and public participation: A uses and
gratifications research on the Facebook of Pansic.tw. Journal of
Communication Research and Practice, 6(2), 209-241. (TSSCI)

Shih, T. J., Lin, Y. P,, & Cheng, T. J. (2016). Public perception of
nanotechnology and its policy in Taiwan. Chinese Journal of
Communication Research, 29, 183-219. (TSSCI)

Hsu, M. L., & Shih, T. J. (2015). Patterns of public support for policies
related to climate change. Chinese Journal of Communication
Research, 28, 239-278. (TSSCI)

Shih, T. J. (2015). Media and public ability to participate in scientific

decision-making: Using nanotechnology as a case study. Mass

47



Communication Research, 124, 165-213. (TSSCI)

Shih, T. J. (2014). Social Media and political participation in Taiwan. In L.
Willnat & A. Willnat (Eds.), Social Media, Culture and Politics in
Asia (pp. 84-105). New York: Peter Lang Publishing Group.
(refereed)

Shih, T. J., Brossard, D., Wijaya, R. (2013). News coverage of public
health issues: The role of news sources and the processes of news
construction. In M. Lemal & J. Merrick (Eds.), Health risk
communication (pp. 73-102). Hauppauge, NY: NOVA Science
Publishers, Inc.

Shih, T. J., Scheufele, D. A., & Brossard, D. (2013). Disagreement and
value predispositions: Understanding public opinion about stem cell
research. International Journal of Public Opinion Research, 25(3),
357-367. (SSCI)

By

2015-2017 43R4 £ H K0 4

48




B8 [ B 4

2 E

R B gk g A v R R

AL A

FOAL CEAYFEBMREL T AR T REE REPRERE
BE AT w2 iR
BHER: TREIAAMKE
O
BB iR BARMGRAT > B v U g gk
FREPE o BAET I Y it E B v A BB E
BHFEFEEY 2k VEERRARTHIRER o S E"
e Tk T F R L mE 0 BRFR G
FEE S NEREE 2NERFIR A RPT IR
PTG R AR Ttk | e REMAR
BT R 2 B
@ﬁ@%méﬁ?bwd@ﬁ@%pﬁﬁ%ﬁﬁﬁéﬁﬁi
LR 3 RBE P ap MATE 2 RN 6
EABER oA
1. W37 SRRy > BT AL PN FeEdA N
2. @%W@*F”ﬂﬁﬁmp\m?%mir(m%:%%
AAFLEEBL DT REFR Fs«‘fﬁi@rﬁm? AR
3. %%@%ﬁﬁpﬁ@%a@’ﬁyﬁﬁﬁﬁ&%ﬁﬁ§%
ﬁ%@%ﬁi&ﬁ&gmﬂﬁﬁﬁ(ﬁ@%ﬁ§4ﬁ@ié
FEPARLBLZRAAKDF R 2F 8 EA K2
ARG P REFRYE T A AT S SR 2P M
b e R AL § T 2 R?)

EHEH S

SRS AR

49




£ 5 WP LPEE L E BFHEL

R LT BEL Tpke

= oAt ® - AR %%5 FRALY LEF

et FE g T

Yeh, Jung Hui Becky (2018). When People Become Patients:
Fluctuations of Trust from the Cancer Patients’ Perspective.
Chinese Journal of Communication, on-line. (SSCI)

kR > ERE (2018). (RArEd PLE L a2
IR (BB Bk § 9) 0 70-87 - (F 418 JesF)

ERE - F oA (2017). (HPRpPE SN WHIF v & 0%
FARHCBNERET RS0 (FF BHH & 8) 103-
113 - (% & 18 1ck)

ok
=

@ EpF2011) o (4 SR ??»\év’vif‘u%?}i%%?ﬁf}ﬁi B Ao
PrEE R ) (BiEEA ¢ 7)) 17 > 61-85 - (Reducing
Patient Uncertainty by Addressing Patient/Physician Relationships
from the Patient’s Perspective in Taiwan. Communication &
Society, 17, 61-86 .) (TSSCI)

ER
hale

Yeh, J. H. (2010). Relations Matter: Redefining Communication
Competence: From a Chinese Perspective. Chinese Journal of
Communication, 3, 64-75. (SSCI)

50



R IRE TISRr T

R 2%
AL v AEwmAE AT L LB e R
PR AGARTE R R ST R AT ARG LPaRES
B fod S pak s RABNE R o p b AR E v A
HAAT R A E RS A7 T B2 2 I Feim 1 B AR
SRR s O
ES TN SHE e Y |
g 0
FREZEES L 2 AEREL AT L T 55
RER A | BAT R RIRET AR (FHRHARLPE) TR ﬁ* Hi
R iE L BBy AT 5 P 1 ARENA BRI S
LR SRS T AN - S R - - R o SR i
BRNF S E SRR P F RS R
ARG S RELG A o Y S AR IR R R q‘?
AEHBEL TR R BT ERDAS T o
Bt R A { dei (BT 5 A B GRAT q‘wpﬁf'?#ﬂf
BORALE PR R A o R P B[R o
1 %§ (2016/12) - Mikhail Bakhtin " pF 5 2] | $£ 4 il 8§ 5 £
RMEFRZ A 2014 E S rA R EFETLL o P E
B4 > % 30 # > F 143-178 - [TSSCI]

1 %7 (2014/3) - Mikhail Bakhtin % 4 wen s 12 g7 5 32 55
ZFE N e FUSBAAE TS TEh 0 5 48 B > F 135-191 -
[TSSCI]

EREH

3 %7 (2012/3) - Mikhail Bakhtin e¥35 3 & 3 H #3235 4
ATEng R o d JTBE R L b o prio A g T H T
%+ %40 ¥ - T 149-202 - [TSSCI]

}%: :E» N ,__ -}3 (2017/1) ° 4 r’r’é N —?—‘—?-ﬁ . @Ti ‘gaiﬁu
i T A eV t‘if? T By toit g%‘?éﬁ # 11

%5, %1 F 225-280 - [TCI-HSS]

51



FULAERTREE kgL

T AR AR A E R

MGE - R AR e

P EMEEERT

ke (7 8%) FP4F LA
(BT EEFE) WIEL R

(¢ ZBHF ) {7 5hiE

SR PETELR E4R

wkf

1 %7 (2018/7) o i F pEk g,: SRR R e
BHGR . BEEFTHIR - $8 552 %0 F 213-
8 - [Tsscl]

323 (2018/7)c £ uB L4 2 EA QG T AT RN
Fafme ApEr /9pM . 3"REF% > % 136 & > 7
185 -222 - [TSSCI]

)%»‘3.:3;.12?- (2017/1) = # EF g iF ~ BEF LT B E AR
PAmBDE HrpEgive Fr Ao gFH o 5 11
%1 | 225 -280 o [TCI-HSS]

3 %7 (2016/12) - Mikhail Bakhtin "z 4] | #e4 crii f 5 41
TE,?%E""&&’ AEE 2014 & S AR RRRITE B0 P&
BIEE T > % 30 ¥ 0 F 143-178 - [TSSCI]

LHS (06 - Gl i A s A e A (5
Rl r Bhe) o BHFATHIRF6 5 51
ﬁ_ﬁ’ . 271-288 - [TSSCI]

3 %7 (2014/12) - R e g 512 F 5 0 j€_Mikhail Bakhtin
FEBMA . P FRRE - 5 26 H 0 | 137-173 -
[TSSCI]

2 : Cosplay ¢ 1k 8 {7 5 213

a3t 21 (2014/7) - &
sE o w4 K %2 # o F 175-

JFMP“:' o BIFFT T £
o [TSSCI]

LS
i

52




@}\
\,g
e
SR

Wakidn 1 2§ (2014/6) o 7 M4 & B H
G e BEERE ] 515 %5 51 4
56 -

‘"—“’{
)
©
1

3 %% (2014/3) - Mikhail Bakhtin % ?,ziwe SEhis TE 8T A T )5
ZFE N e FUSEAMENTE S 0 ¥ 48 ¥ > F 135-191 o

[TSSCI]

Y3 EF (2014/1) o TET ) R A5 G gl R L I | R
BTN ZR LS BB BRSREELSIT FH A
AAEHF - $8 X551 W F 71-116 - [THCI]

Wang, Hsiao-Yung (2013/9). Dialogism and Heteroglossia
alongside the Circuit of Democratization: The 2011 Taipei
Pride Parade as a Critique. Journal of International Scientific
Publications: Language, Individual & Society, Vol. 7, No. 1,

p.p.126 -135 .

£ § (2013/9) o 3T ¥ 0% 1 i @ g —Mikhail Bakhtin
& S AR s gy #ﬁ;ﬁﬁfzm R2AFF o oA AT
%10 ¥ > %3 # > F 1-39 - [TSSCI]

3 %% (2012/3) - Mikhail Bakhtin %35 3 & 2 2 $Ht 2345
AATEnp a0 FTRER L b o Frip A g T E T
% 0 % 40 # - F 149-202 - [TSSCI]

3 %3 (2011/7) - Mikhail Bakhtin jg & B4 ch= 2 it @;gg :
'“'\-‘IM ,JB"W’ mel. A”\’Hma—vm ﬂi’) Fiii’\ ° *'frﬁ %lﬂ mgl
108 # > F 183-223 - [TSSCI]

1% (201U1) > 2 %L BN EE L (p B o]
W) v FgE kit Xk 73» I»"J c BT EFIR X1 %
% 1 # > F 137-168 - [TSSCI]

32§ (2009/9) o #%:3% 2 chpesl ? € Mikhail Bakhtin 3% T £
oy ohAs e Foip AL TR RS 0 % 30 0 | 203 -
244 - [TSSCI]

53




327 (2007/6) 0 & {1 & = Hm A RS HES BT o Fing
i ATE T > 5 21 ¥ 0 T 89-146 - [TSSCI]

347 (2006/1) Ak § g E R LG AR L
B Wippymed o %5 % %29 F 1314162 o

3 %7 (2005/12) - TiTE | A R A A3 pmy ¢
B R U N e R R Y A “‘%@%5‘?:']’%38
%+ F 249-287 o [TSSCI]

3 %7 (2004/4) - B A p AFRE R AT e RS
3% 79 ¥ F 49-89 - [TSSCI]

¥ 5

PHIES EEF P H A
%;L;};tﬁ’lﬁi*@%#ﬁ;%%;@ AR
EAHE ERIFERIH

54




PR R Y A UERS & YN S e S L

H#H A4 8 R I E
R e x
o Y LAl
S L
1 A3ABFLERANHREEHNWAAT AR T2 PFHFP2Z 47
T AR euEE G AL
2. FAr? FR sk dp bR T AT
3. ?ﬁtﬁi?ﬁﬁ\ﬁé?ﬁ}%ﬂ@‘ AR R EEB G Ak
o T BEER L TR 4R
4. Ak LER T FEFRD - RAM T
2 7% o
5. AuAFEAMAFRITHE TG HHEN EY > 2
ERRFFTEDR -
ES P
1 R%RZFAFAPA LT -
2-*ﬁ%kﬁﬁ%$$%$@o
3. AR HM RS Y AT F A R R LY
LA RN R R R A S =
E2 R

Ex 8 RO

Lok & 45 TG e R B 4T LA S B
RAYr3E) iz d B s 2R3t AFHLAHSH
USSR IRFEB LT 2 P ond e A
PSRN, AT AT FREY 2 A
oo FRAES B IR F AR PR AR B
MATERFH AT RES LA P HBP F AR S
ﬁﬁAJ%%**?%ﬁ’ﬁﬂﬁﬁiiﬂ“% ST
AT o Azl AHEATRIE G L ST RITS
WA o

2. *ETIE ﬁnxaaizaVWMWﬁmmﬁﬁﬁ?Qﬁ’
hofmak 2 A r e AEA o (2)F 2 e AR TR A 9
SETRAR S 5 Q)Y AEFWFHEL AL DL TR

T (4)% AR R EEEE N F AP AR B TSR

m (G) AR B 45 2 A2 F A A deie i & TR B
B A FTERRT o

55




REPLAE B O B K p AR R 4 47 (corpus analysis)Ex w0 3%
At It AP AR AT AP FREY - 55
ﬁ*&&%?ﬁ%%eﬁiﬁﬁ’aﬂﬁwm¢%’mﬁ@
BARE o W F T FARM Y

ErEAFRES év%‘r e BRAEREY DR E S MR
ARt AR L~ Al g v R R SRR 0 F]
A e A ,éﬁ_.w;m 3 GiEpmeLd g 2 BB s
17 o
FRHEM G ARG ARLE L TTRT
(vocabulary practice) 2 Hi 2@ &2 & - F

PG EGET v Aake) (A A E o R
7~ fF Raymond Williams =gk » 5 @ i@ * ﬂ*q* LA
CREBCEFTPNFAVRLIEY LY e TS

(cultural keyword) - ¥ - =4+ ¢ & < f# C. Right Mills 32
o FRER A TERG, B T3 adE, o
G RERFPOIAEFLFFFEY KR P e L
W rREER FRETFRNMDFEERP PEF Y TF
P> AFE A ﬁ—‘ﬁﬁmv BAL g SH B ERZ AP &
W A - fEE ) o

FAARE TR FREB A Y o BB R o e
AT e > BITE RARFLFH &wvéw@,d AR
(corpus-assisted discourse analysis, CADS) o H % 47 e 3%
Heon® s 5 U THRE (1)4‘:ﬁ’“i i @A\ﬁg4 - B
FIEMEOR a8 5 & 300 B3 (cluster) gzt A&
(2 L H FHimena 7 2 TR R P RAT 52 P R FEORGE
% ¥ oA qjﬁ,t F L s s sl e i .ﬂ 1L L) *ﬁ*“ T
B3R R S R e A k%#ﬁAiﬁﬁ
BF A OMAE F R & (P?L“—‘ﬁfe%f)?#%%‘*(?))fﬁi“
FEINRBELEFFALRF R A HRT R R TpbT
%ﬁ%% (close examing ) » iZ ¥t phiT A 47 7 Bl B3| H i A 47
BHE Y A %‘r#iﬁvi B 5 B o (4)i% 8 4 47 2] 8
?L“ e AT L
3 %Emiiﬁ*’ﬂﬂ‘ﬁw RALPER LA
BB it R AR L R A e B S 3
- A RPN PR E T BB -

ﬂ
HE'
i~
-y
@\;
-
T
N
’EF‘A
‘-\w

bo
et

56




EREF 2

Baker, P. (2005). Public discourses of gay men. Landon & New
York: Routledge.

Baker, P. (2006). Using corpora in discourse analysis. London, UK;
New York, NY: Continuum.

Baker, P., Gabrielatos, C., Khosravinik, M., Krzyzanowski, M.,
McEnery, T., & Wodak, R. (2008). A useful methodological
synergy? Combining critical discourse analysis and corpus
linguistics to examine discourses of refugees and asylum
seekers in the UK press. Discourse & Society, 19(3), 273-
306.

Charteris-Black, J. (2006). Britain as a container:
immigration metaphors in the 2005 election campaign.
Discourse & Society, 17 (5) , 563-581.

Mautner, G. (2009). Checks and balances: How corpus linguistics
can contribute to CDA. In R. Wodak & M. Meyer (Eds.),
Methods of critical discourse analysis (2 ed., pp. 122-143).
London: Sage

O' Halloran, K. (2010). How to use corpus linguistics in the study of
media discourse. In A. O'Keeffe & M. McCarthy (Eds.), The
Routledge Handbook of Corpus Linguistics (1st ed. ed., pp.
563-577). London, UK; New York, NY: Routledge.

57




L9y # W 7 B #74F ~ & (Lancaster University)4igg gz ~ it 7m 3 4 L
B ¢RI FATR R (9) B E Rk

P EpARFUe B

pod PR

B R SN T

PR AR ERE

FR2 T 0 (2018) o (F ATRE B LALFLA | RELAFE Y 0
FEFBEAT )P EBEE T >3448 F 3580

Kuo, W. P. & Wu, L. (2017). A Corpus-Based Approach to Social
Actors in Economic News: A Comparison of Taiwan's Taipeli
Times and Hong-Kong's South China Morning Post. In Vilches,
M.C. & Lau, K. (Eds.), Understanding English in Use in
Language Education & Language Studies (pp. 119-136).
Kaohsiun, TW: Wenzao Ursuline University of Languages.

Fi e (2017) (WP B chps ?fiﬁﬁﬂéﬁifz\ B %
A FiGREHE L ERA ) BHFTEIR F TS
14 - F 37-70

§EY T C(2015) (3 RFE CHMER LRS- F

ALE SRS 247 ~ BARRTER 2 A58 Y ) TR EF

7 1258 > | 95-142 -

§1v T (2014) - <fk LA el s 2 AL g v BB

B AT AMMEREFTY S F PR o BT B

F 8o 4(1) 0 F 45-65 -

FRe T 0 (2014) o (FTH 2 A FHEAN LR P

PRATERY P FBROEIUFT ) - BIHFEMESF

> F 27-63 -

R T~ % B oo (2014) - (P R F 0o AR BB A 4R S

B) o AL BEEREF > 21(4) 0 F 4-8

3R T oo (2013) o AR L 4 v AL REBATHEHEBY hig - B2

RISy c ATRE MY > 117 ¥ > F 135-178 -

1. 2014-2017 R "- 2P THEEF &

E 321 2. 2013 ¢ W= it~ FATE T BT IR L HFF

3. 2013 ~ 2014 ~ 2016 ~ 2017 ~ it ~ F &7 7 & M

ok
=

”#

58



15‘33 hsg Ig%gﬁ

LA

3. Zp|e

AT P P?L“’,é
] FAER
AL @*ﬁé?mﬁ%%%ﬁpﬁAw»ﬁiﬁﬁpi
TRm oA D F 7 A FE T BRBET LIRS

L RER G el o
L kR R R T
Big Th s FRILEE S h

ot o P ﬁ"{]"‘v"m’ By o n2 L8 #F{EHRd - O

EHG R RB THPPT A E LT A PCo

/

=R

LREF T 0 2 B AR nE AT H or g )
KT LR o X B AR 0 TR0 R AR A

SRR H I A LV - ANEL e Ao G ’Ei@’ﬁ pr
3 E el B B AARDFA 0 XA FER ] A o H
6’?%ﬁ%ﬁ%%{_ﬁytm~;,¢W%ﬁrzg@H
A TR R WRITRORE 2 E AR 2
P (FRZERRS S PFFL F AT OB ET NEY )

T %@’g‘ﬂ E] m i‘ 4_15% /\ & ’QFIF‘#U IFB@’H‘ ;{w f—r % S
_’]:f[“g__lL‘(_;"i_ %‘rr)ﬁ‘},@’ﬁi@jﬁééﬁf\miﬂ’“ 3 91",{7\_%_#?
B ey =5

iR PYALN F EFHET IR

1. "BigData ; &JZ t e7j > FR4FE 3 2B A ¢
(1) K-means 34 ¥ P & &2 iz
(2) A WAFOREF R L 2 B2

(3) H v T L & T

2. drin BB B NEFTRASET 0 B SR E

ALEF IS 3 JE 3 AT T e R o

S SN dﬁf%;;g\ﬂffr AR TR T A

PTT & 5 4 44 -

59




ek 3 e Tl e i

B IR SMEE i E L G 2R T,

IR SN R LR L S8 AT & -2

A Bz o B EAFTEE LR

Bzrcio~ § BT p iz~ kix

J.J. Sheu, Y.W. Chang, and K.T. Chu (2008), “Applying Decision
Tree Data Mining for Online Group Buying Consumers’
Behaviour”, International Journal of Electronic Customer
Relationship Management, Vol. 2 (2), pp.140-157.

F.M. Chen, Y.Z. Li, J.J. Sheu (i 3n f’tf‘ﬂ‘ ), and W.P. Yang (2009),
“Using Data Mining for Analyzing Experiential Marketing in
Blogs”, Journal of Internet Technology, 9(4), pp.421-430.

[SCI] [EI]

J.J. Sheu (2009), “An efficient two-phase spam filtering method
based on e-mails categorization”, International Journal of
Network Security, 8(3), pp.334-343. [EI]

J.J. Sheu, Y.H. Su, and K.T. Chu (2009), “Segmenting Online Game
Customers —the Perspective of Experiential Marketing”, Expert
Systems with Applications, 36(4), pp.8487-8495. [SCI])

ok
=

J.J. Sheu and K.T. Chu (Nov 2009), “An efficient spam filtering
method by analyzing e-mail’s header session only”,

International Journal of Innovative Computing, Information
and Control, Vol. 5(11) , pp.3717-3731. [ SCI]

J.J. Sheu, W.M. Chen, W.B. Tsai, and K.T. Chu (2010), “An
intelligent initialization method for the K-means clustering
algorithm”, International Journal of Innovative Computing,
Information and Control, Vol. 6(6). [ SCI])

Chu, K. T., Wang, S. M., Hou, J. L., Tang, J. H., & Sheu, J. J.(iZ 31
i—*‘g_) (2012. 11). Customer Behavior Analysis by Using
Multiple Databases: A Case of University Students’ Use of
Online Bookstore Services. Journal of Internet Technology,
13(6), 891-908. [SCI-E]

Wang, S. M., Yang, W. P,, Chou, H. P,, Chen, F. M., Hou, J. L., &

60



Sheu, J. J. (i 3 T’F—:‘g{) (2012. 09). Automatic Bibliographic
Component Extraction Using Conditional Random Fields.
Journal of Internet Technology, 13(5), 737-748. [SCI-E]

Sheu, J. J., Chen, Y. K., Chu, K. T., Tang, J. H., & Yang, W. P.
(2016. 11). An intelligent three-phase spam filtering method

based on decision tree data mining. Security and
Communication Networks, 9(17), 4013-4026. [SCI-E]

Sheu, J. J., Chu, K. T., Li, N. F., & Lee, C. C. (2017. 02). An
efficient incremental learning mechanism for tracking concept
drift in spam filtering. PLOS ONE, 12(2), e0171518. [SCI-
E]

Sheu, J. J., Chu, K. T., & Wang, S. M. (2017. 07). The associate
impact of individual internal experiences and reference groups
on buying behavior: A case study of animations, comics, and
games consumers. Telematics and Informatics, 34(4), 314-325.

[SSCI]

Sheu, J. J., & Chu, K. T. (2017. 07). Mining Association Rules
Between Positive Word-of-mouth on Social Network Sites and

Consumer Acceptance: A Study for Derivative Product of
Animations, Comics, and Games. Telematics and Informatics,
34(4), 22-33. [SSCI])

Sheu, J. J. (2017. 09). Distinguishing Medical Web Pages from
Pornographic Ones: An Efficient Pornography Websites
Filtering Method. International Journal of Network Security,
19(5), 834-845. [EI]

61




T ELN T T T

AT

Fg

# A

HET

e

0 A

LA

- CRELL P

Bk RILPRATH fo WAL Y RIS M A 4 g
Gk BB EBRen 2 kE e p R ok RIE 2 F T %M
B PHEZTEERAEIEE o AERBRRAILTHRIZE T
a@%rﬁfim%ﬂ“ﬁ»wﬁ$mw@mﬂ R Y
b ARG S MR S AF SRR T RPE O 2 A BT 2D
e 47 0 ¢ 7 ANOVA - MANOVA » # ¥ it #&@’i—?iﬂ‘%%%
BEE > w ARLIEBERE R o

NG R ER

O

RAE2FT® Pz Vmp
E R R R IR L
AR T ® A

W NPy

HEHZ R By AR RiZAAM RIS e
ANOVA - MANOVA 2 & T K 2 SPSS BM 0 1 A
H1IE (T o

EREN * fr

EEREE i R A

Cash, P., Stankovi¢, T., & Storga, M. (2016). An Introduction to
Experimental Design Research. In P. Cash, T. Stankovi¢, & M.
Storga (Eds.), Experimental Design Research: Approaches,
Perspectives, Applications (pp. 3-12). Springer.

Thorson, E., Wicks, R., & Leshner, G. (2012). Experimental
methodology in journalism and mass communication research.
Journalism & Mass Communication Quarterly, 89(1), 112-124.

E M (2013)(SPSS i3t * B ¥ Fi+ I P E A8 R AL
ECER SRR N

i B et S XS A

Aaker, J. L., & Lee, A. Y. (2001). “I” seek pleasures and “we” avoid
pains: The role of self-regulatory goals in information
processing and persuasion. Journal of Consumer Research,
28(1), 33-49.

62



Baek, T. H., Yoo, C. Y., & Yoon, S. (2018). Augment yourself
through virtual mirror: the impact of self-viewing and
narcissism on consumer responses. International Journal of
Advertising, 37(3), 421-439.

Kim, D. H., Seely, N. K., & Jung, J.-H. (2017). Do you prefer,
Pinterest or Instagram? The role of image-sharing SNSs and
self-monitoring in enhancing ad effectiveness. Computers in
Human Behavior, 70, 535-543.

Lee, A. Y., & Aaker, J. L. (2004). Bringing the frame into focus: The
influence of regulatory fit on processing fluency and
persuasion. Journal of personality and Social Psychology, 86
(2), 205-218.

Lin, H. F. & Shen, F. (2012). Regulatory focus and attribute
framing: Evidence of compatibility effects in advertising.
International Journal of Advertising, 31(1), 169-188.

Lin, H. F. (2014). The effect of product placement on persuasion for
mobile phone games. International Journal of Advertising,

33(1), 37-60.

63




RS L SR R N FEES R e

B

BB P A B Bl e
SRR SRS RS A LR e e
AL OB P B

PTG E

LA # Gk

ok
%

Lin, H. F. & Chen, C. H. (2019). The Persuasion Effect of
Sociability in the Design and Use of an Augmented Reality
Wedding Invitation App. Journal of Internet Technology,
20(1)269-282 (SCI » #2584 ¥ 1.46)

Lin, H. F. & Chen, C.H. (2017). Combining the technology
acceptance model and uses and gratifications theory to examine
the usage behavior of an augmented reality tour-sharing
application. Symmetry, 9(7)
https://doi.org/10.3390/sym9070113 ( 4z 4%>* SSCI » SCI »
PP hE: 146, M7 S BAS A F L £ L RED )

Lin, H. F. & Chen, C.H. (2015). Design and application of
augmented reality query-answering system in mobile phone
information navigation. Expert Systems with Applications, 42,
810-820. (SCI » 177 & 2 54 8 % 3.53, e+ SSCI »
SCl» 77 # ¥ f48ci 353 7L FRE2e & A%
] > & ABS journal list cH% ¢ 4f %0 ¢ B3 34 L)
(19/130,COMPUTER SCIENCE, ARTIFICIAL
INTELLIGENCE)

Lin, H. F. (2014). The effect of product placement on persuasion for
mobile phone games. International Journal of Advertising,
33(1), 37-60. (SSCI » i1 & F: f4p8c s 317, 7 5 A
2l €& OREY )

Lin, H. F. & Chen, C.H. (2013). An intelligent embedded marketing
service system based on TV apps: Design and implementation
through product placement in idol dramas. Expert Systems with
Applications, 40, 4127-4136. ( Jz4%*t SSCI > SCl > :77 #
P dpdc s 353 IS FTRERZEZ R T &
ABS journal list 7% ¢ 455 ¢ J> 3% % ) (SCI, 3/75,
OPERATIONS RESEARCH & MANAGEMENT SCIENCE).

AR E - R

64




Lin, H. F. & Shen, F. (2012). Regulatory focus and attribute
framing: Evidence of compatibility effects in advertising.
International Journal of Advertising, 31(1), 169-188. ( SSCI -
I EP TS 317 TG R EE LR DRED
7))

Lin, H. F,, Yeo, B. & Chen, Y.S. (2013). Mobilizing location based
advertising: A study of effectiveness on persuasion. Australian
Journal of Business and Management Research, 3(6), 15-29.

Chen, P. C., Lin, H. F. & Yeo, B. (2013). Strategies for effective
product Placements in Taiwanese Idol Dramas. American
Journal of Business and Management, 2(4), 357-369.

Chen, C.H., Lin, H. F,, Chang, H. C., Ho, P. H. & Lo, C. C.(2013).
An analytical framework of a deployment strategy for cloud
computing services: A case study of academic websites.
Mathematical Problems in Engineering, 1-14. (SCI)

Chen, C. H., Lo, C. C. & Lin, H. F. (2013).The analysis of speed
report rate from cellular network based on fingerprint-
positioning algorithm. South African Journal of Industrial
Engineering, 24(1), 98- 106. (SCI)

FF s HRELT RS (B (AR 2R 2 5
ml—]j;\:lﬁ?}r#%m% )%,:";\{%,};ﬂi>o<<?_‘—+ g.§§;>

(TSSCI » 42438 2017 &= > JE= 5 ¢ FF
TSSCI#71 % £ 4% - &) - (L iFH)

B0k REE* (2018) (A KPR EMR AL P HEZ AL *u;;%
TR R AN ZENNR LS T — R 8%

Bl Yo {FMALEFT Y )34 33-62 - (2016&3;%’M v 2 A
EFREHTIL LR B ZAEFMrE- 2 EF = &Y
o) (LR iEE)

HwEZ (2017) - ( APreliminary Exploration of the development
of mobile communication research) - { AL ¢ #77 ) < 33 »
1-16 - (2016 # £ # 4 = 2 A ¢ PHEH I 25 = 5 4
7}45?;?“ PE- ME R Z BT o)

E¥€ (2014) - (HEEARTE » - REHGFHFA 222528
§K> A FMALEFA T )27 (1) 58-89 (2016 & 4 %
AR B EPEHIIL L H s GAEEFTrE- N E
‘s,,_:_ BT o)
HEZ (2014) (2@t E3H B I HMERETHR L 20% 2
Fat)e (A4 ) - 11 (1) 001-028 -

65




hFESREEZ* (2014) - (QRcode FEE M NHRE L3k

) (KIEHE)-19 (1) 6791 (KI-HHFe 4

EE LR E A 2 AP T > @~ THCI Core) (33 i%
)

FEA 1R f‘f'é*(2014> (FEAS PR 20T F v A%
P AFRBHAL) 4 Q)de(ﬁ%ﬁ%)

Eaao HELT (2014) (FTE 78 4255 (App)® B 4 &
R RLPMARR L) (FRTFE) 06 (2) 25
42 - (3L e )

¥ 5

1. 2015-2016 % & 4= & f o fH 430

2. 104 & RMMFEFERE > F {4 (104 & 105 & &)
3. 103 % & RMUFFTEEE  KFW

4. EE A A FyoagripEe o 2013

5. HEBEAKFHE - 2014

6. HEFEDTLAFIEIRERS - PRy IH
F

66




By §-08 R i

S R
] %ﬁk
i LEL:
%ﬁiw:?ﬁ%%%&?gi%ﬁ
BHR A FH AR LA T e 20D R s
P % %4+ R & RStudio
N A AR
2 LR
R :%j B 5 ft»??% FT oA RYRANERET AAB RS
A E TR .
Field, A., Miles, J., & Field, Z. (2012). Discovering statistics using
R. London, UK: Sage.
Kabacoff, R. I. (2015). R in action: Data analysis and graphics with
EREN R (2nd ed.). Shelter Island, NY: Manning.

Wickham, H., & Grolemund, G. (2017). R for data science: Import,
tidy, transform, visualize, and model data. Sebastopol, CA:
O'Reilly Media.

67




7R R AR S NUE N

R BBl -~ § e g ks

F EAE A @wﬁﬁﬁ’lﬂ&ﬁ%m@ﬂ BAME e 4 &

BORBRTHRE WEAERLETH  FAAIEMFR 4

ch rREBMLEAE N FEFRREHKR FE TR

%‘r&%”—%ﬁ%”"’ e ;;‘%ﬁ"ﬁ TR EAD o TAE

R L LA

M2 s MBI (2018) - (B A i 2% | ERITF AP T
THERBNHBE) (¢ FliEE ) 33:137- 179 -

A4~ R4 (2018) o (Frip i C M cPiFR A 47 L E R M
iz pgl) (BT EFE) 81 75-107 -

FrAe (2017) o @afip A g ds | @ AL LA S 45 -
< BB F o ? ) (BikA ¢ )0 411 41-80 -

FdrAz (2017) o (AL 45RBernds B 4 & @ 248 ¢ 50 2
2 (3T §zﬂ;‘5 >> » 131:49-86 -

M 4RAZ (2015) o (s peie s A (B 3B L~ A
(EDRE@HE-Y-5 2 «g>> 34 : 57-88 -

R PHFMELFERE CERER T AT IFE X

s
w3

E\}; [l J%

ok
=

68



Y E-BRE AL AT

#HgE (P2
R pa
#4 kg g 4T

P

SLETRESCERE.Y SR ET LR E SR T
#

ot -od Rl pEALRENER > Fi TAEEN,
FEIEAPEAEE CHIF ARSI R E o A AAFE
AL fa %‘W?em&‘*" DR A RET xR ALe
RS H 3 oo A F E*‘ﬁ”‘l Jrg Ao 24 AP
ﬁ‘éli e ‘”J%iif‘ﬁm—ﬁpiﬂ%\o

%cm
-\\

L o {0 G BT AR e e T AT ik 0
I3 IB‘M%* BiEds o KU BHWL AADEHRST oo g - 5
e s e dutin e g g > ’Lﬂﬁéiﬁﬁriﬂﬂﬁfr
EAE -SRI/ g - S 1) ”"‘ff—L?ﬂf\?@:}é? LA e S e ]
Fydeke > TRgsds ) fraa 4 pE }F-m_@*érgﬁ i 18

”ﬁﬁﬁiiﬁﬁé’ﬁgﬁmﬁiﬁ*@¢9ﬁmﬁ
Foig (B) FEB Ly A 4ot hp 264
RO R OB FRRAPEMEE A EFHLITIE o
SR &P AR REdchprsiisid o nEFE- B
VL FEzwm o APREFRE - TIRE S EE T AEATF R 0 BiE

BPFFZRAOT L AP fpgpéarfaiﬁg Tgperstr ¥ 8 Y 4o

PR FRSTESE

AP aA P AT FUT 2B AR DAL (- ) AL E
R ATRY (—)\1\.1Fa.§r,pmg: B R e R TR D
(Z )~ Nipdee 25158 3 F m‘&‘%%"fﬁ’ﬁ% RenB 9
L

APERwERAT AN IFFHAABY o F F BTG
R BRI ks A A BRAPET A PF LT S
PSP aenliieg o A PO dRE A LA T 0 B A 3 e S
FR G AT R OPT o FRER (gAY R ) ¥ Bl
PRz ¢ B d %2 w»ﬁ¢o%%i§ﬁ§w{e%y@,iﬁ

Fbe S S GRIEE e 18R W o LR BT
T e @,ﬁmw?ug’@;r. : f—r?‘pﬁ
HAL
A R TA~
RSN B SN U NS = 5
WAL R~

69



MR YR BHREAEE EZRARR
CEEER S e
EURGRE (Aot L EeR)
S TEIRAE (el AR g R )
2 HPHRAL (et B B4
FoipR AL (ot M EF PR
o
e L JEMFRERIE ST R~
Exponential Random Graph Model (ERGM)
Agent-Based Simulation in Social Networks

EREN * fr

L8 Ei
Understanding Social Networks (2012) by C. Kadushin, Oxford
University Press

McPherson, M., Smith-Lovin, L., & Cook, J. M. (2001). Birds of a
feather: Homophily in social networks. Annual Review of
Sociology, 27(1), 415-444.

Lin, N. (1999). Social networks and status attainment. Annual
Review of Sociology, 25(1), 467-487.

Rivera, M. T., Soderstrom, S. B., & Uzzi, B. (2010). Dynamics of
dyads in social networks: Assortative, relational, and proximity
mechanisms. Annual Review of Sociology, 36, 91-115.

Snijders, T. A. (2011). Statistical models for social networks. Annual
Review of Sociology, 37, 131-153.

70




B Ph.D in Sociology, University of Washington, Seattle, U.S.A
B P RALE BT MY R
il FROYNAEEFSRBIERE S AT 2 < FRb @t

Chiang, Y-S., Tao, L. 2019. “Structural balance across the strait: A
behavioral experiment on the transition of positive and
negative intergroup relationships in mainland China and
Taiwan.” Social Networks, 56, 1-9.

Chiang, Y-S., Chen, J. 2018. “Does inequality cause a difference in
altruism between the rich and the poor? Evidence from a
laboratory experiment.” Social Indicators Research,
accepted.

Chen, J., Tam, T., Chiang, Y-S. 2018. “The rise of merit-based
inequality acceptance after exposure to competition” Social
Indicators Research, accepted.

Yang, C.Y., Phoa, F.H.K., Chiang, Y-S. 2017. “A statistical and
modeling on social transitivity behavior.” Asian Journal of
Humanities and Social Studies, 5, 2.

Chiang, Y-S.. Chen S.W. 2017. “Computational sociology: A
review.” (in Chinese) Taiwanese Sociology, 32, 171-201.

Phoa, F.H.K., Weng, P.C.Y., Chiang, Y-S.. 2017. “A mathematical
model on the propagation of node attributes on a social

FiE network.” IEEE Transactions on Engineering Sciences, 107-

114.

Chiang, Y-S., Hsu, Y-F. 2017. “Direct election of group decision
makers can facilitate the emergence of cooperation.” Group
Decision & Negotiation, 26, 197-213.

Stovel, K., Chiang, Y-S. 2016. “Commitments and contests: How
preferential association produces equity.” American
Behavioral Scientists, 60, 1194-1214.

Chiang, Y-S. 2015 “Good Samaritans in networks: An experiment
on how networks influence egalitarian sharing and the
evolution of inequality”. PLoS One, 10(6), e0128777.

Chiang, Y-S. 2015 “Inequality measures perform differently in
global and local assessments: An exploratory computational
experiment”. Physica A, 437, 1-11.

Chiang, Y-S., Wu, C-1. 2015 “Social influence and the adaptation of
parochial altruism” Evolution and Human Behavior, 36:
430-437.

Lee, E., Luo, J-K., Chen, W-M., Chen, Y-C., Lin, S-D., Chiang, Y-
S., Chen, K-D. 2014 “Fairness-aware loan recommendation
71




for microfinance services.” Proceedings of the 7" ASE
International Conference on Social Computing

Chiang, Y-S. 2013 “Cooperation could evolve in complex networks
when activated conditionally on network characteristics.”
Journal of Artificial Societies and Social Simulation, 16: 6.

Chiang, Y-S. 2013 “Book review on ‘Complex Adaptive System’ by
Miller and Page.” Journal of Mathematical Sociology, 37,
59-60.

Chiang, Y-S. 2011 “Judgment of Distributional Inequality in
Networks.” Social Networks 33: 342-349.

Chiang, Y-S., Takahashi, N. 2011 “Network Homophily and the
Evolution of the Pay-it-Forward Reciprocity.” PL0oS One 6:
€29188.

Chiang, Y-S. 2010 “Self-Interested Partner Selection can Lead to the
Emergence of Fairness.” Evolution and Human Behavior 31.:
265-270.

Chiang, Y-S. 2008 “A Path towards Fairness: Preferential
Association and the Evolution of Strategies in the Ultimatum
Game.” Rationality and Society 20:173-201.

(winner of the best paper of the American Sociological
Association)

Chiang, Y-S. 2007 “Birds of Moderately Different Feather:
Bandwagon Dynamics and the Threshold Heterogeneity of
Network Neighbors.” Journal of Mathematical Sociology 31.:
47-69.

(winner of the best paper of the American Sociological
Association)

Chiang, Y-S. 2007 “The Evolution of Fairness in the Ultimatum
Game.” Journal of Mathematical Sociology 31: 175-186

£

Social Science Assistant Professor Research Award, University of
California, Irvine (2010)

Overseas Postdoc Fellowship, Japan Society for the Promotion of
Science (2009)

Best Graduate Paper, the American Sociological Association, section
of Rationality and Society (2007).

Best Graduate Paper, the American Sociological Association, section
of Mathematical Sociology (2007)

Certification in Social Statistics, Center for the Statistics and Social
Sciences (CSSS), University of Washington (2006)
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Outstanding Performance for the Masters of Arts Degrees,
Department of Sociology, University of Washington (2005)

Selective Participants, the Summer Workshop of Computational
Social Science, Santa Fe Institute (2005)

Best Paper Award, the 3@ US-Japan Joint Conference on
Mathematical Sociology (2004)
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Katz, J. E. (2008). Handbook of mobile communication studies.
MIT Press.

Lin, T. T. C. Paragas, F., & Bautista, J. R. (2016). Determinants of
mobile consumers’ perceived value of location-based mobile
advertising and user responses. International Journal of Mobile
Communications, 14 (2), 99- 117. (SSCI-indexed, IF 1.221)

Lin, T. T. C., Paragas, F., Goh, D., & Bautista, J. R. (2016).
Developing emerging location-based mobile advertising in
Singapore: A socio-technical perspective. Technological
Forecast and Social Change, 103, 334-349. (SSCI-indexed, IF
2.058; 5-year IF: 2.634) Lin, Lin, T. T. C. & Chiang, Y. (2017).
Investigating predictors of smartphone dependency symptoms
and effects on academic performance, improper phone use and
perceived sociability. International Journal of Mobile
Communications, 15(6), 655-676. (SSCI-indexed, IF 1.221)
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Total = 52 journal articles (SSCI-indexed= 33, SCI=1, ISI-indexed=
1, ARC-indexed= 1, TSSCI-indexed=1), book chapters=5;
encyclopedia proceeding=2 (IEEE); conference papers=85

<Mobile media & communication related journal articles>

Local Based Advertising

Lin, T. T. C. & Bautista, J. R. R. (Forthcoming). How do content-
related factors influence perceived value of location-based
mobile advertising? Journal of Computer Information Systems.
(SSCl-indexed, IF 1.557, 5-year IF: 1.665) DOI:
10.1080/08874417.2018.1432995

Shin, W. & Lin, T. T. C. (2016). Who avoids Location-based
advertising and Why?  Investigating the relationship between
user perceptions and advertising avoidance. Computers in
Human Behavior, 63, 444-452. (SSCI-indexed, 1F3.435; 5-year
IF: 4.252)

Lin, T. T. C., Paragas, F., & Bautista, J. R. (2016). Determinants of
mobile consumers’ perceived value of location-based mobile
advertising and user responses. International Journal of Mobile
Communications, 14 (2), 99- 117. (SSCI-indexed, IF 1.221)

Lin, T. T. C., Paragas, F., Goh, D., & Bautista, J. R. (2016).
Developing emerging location-based mobile advertising in
Singapore: A socio-technical perspective. Technological
Forecast and Social Change, 103, 334-349. (SSCI-indexed, IF
2.058; 5-year IF: 2.634)

Smartphone & Screen Dependency

Lin, T. T. C., Kononova, A, & Chiang, Y. (Forthcoming). Screen
Addiction and Media Multitasking among American and
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Taiwanese Users. Journal of Computer Information Systems.
(SSCI-indexed, IF 1.557, 5-year IF 1,665)

Lin, T. T. C. & Chiang, Y. (2017). Investigating predictors of
smartphone dependency symptoms and effects on academic
performance, improper phone use and perceived sociability.
International Journal of Mobile Communications, 15(6), 655-
676. (SSCl-indexed, IF 1.221)

Lin, T. T. C., Chiang, Y., & Jiang, C. (2015). Sociable people
beware? Investigating smartphone vs. non-smartphone

dependency symptoms among young Singaporeans. Social
Behavior and Personality, 43(7), 1209-1216. (SSCI-indexed, IF
0.366)

LiL. &Lin, T. T. C. (2018). Examining how dependence on
smartphones at work relates to Chinese employees’ workplace
social capital, job performance, and smartphone addiction.
Information Development, 34(5), 289-503. (SSCI-indexed, IF
1.691) DOI: 10.1177/0266666917721735

Li,L. &Lin, T. T. C. (2016). Exploring work-related smartphone
dependency among young working adults in China: A
qualitative approach. International Journal of Communication,
10. (SSCI indexed, IF 0.35)

Lin, T. T. C., & Bautista, J. R. R. (2017). Understanding the
relationships between mHealth apps' characteristics, trialability,
and mHealth literacy. Journal of Health Communication, 22(4),
346-354.[Top Tier](SSCI-indexed, 1F2.013; 5-year IF: 2.949)

¥ 5

1. 2018 July-Sep, Visiting Research Fellow at Digital Media
Research Center, Queensland University of Technology,
Australia

2. 2018 Best Faculty Article Award, Chinese Communication
Association

3. Top paper Award, Mobile Communication Division,
International Communication Association, Prague, Czech
Republic, 2018
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6. 2016, 1st place, Top Paper Award, Interactive Media and

Emerging Technology Division, Broadcast & Education
Association, Las Vegas, USA, 2016
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10.

2016, 2ndplace, Top Paper Award, Research Division,
Broadcast & Education Association, Las Vegas, USA, 2016
2014 Outstanding Service Award, Chinese Communication
Association

2010 Best Faculty Paper Award, Journalism Division,
Association of Education in Journalism and Mass
Communication conference, Denver, USA

2004 Australia Asia Executive Award, offered by the Australian
Government International Education Network& visiting scholar
at University of New South Wale
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Quandt, T., Van Looy, J., Vogelgesang, J., Elson, M., Ivory, J. D.,
Consalvo, M., & Méyré, F. (2015). Digital games research: a
survey study on an emerging field and its prevalent

debates. Journal of Communication, 65(6), 975-996.

\orderer, P., & Reinecke, L. (2015). From Mood to Meaning: The
Changing Model of the User in Entertainment
Research. Communication Theory, 25(4), 447-453.
Tamborini, R., Bowman, N. D., Eden, A., Grizzard, M., & Organ,
A. (2010). Defining media enjoyment as the satisfaction of
intrinsic needs. Journal of Communication, 60, 758-777. doi:
10.1111/j.1460-2466.2010.01513.x

Reinecke, L., Tamborini, R., Grizzard, M., Lewis, R., Eden, A., &
David Bowman, N. (2012). Characterizing mood management
as need satisfaction: The effects of intrinsic needs on selective
exposure and mood repair. Journal of Communication, 62(3),
437-453.

Peng, W., Lee, M., & Heeter, C. (2010). The effects of a serious
game on role-taking and willingness to help. Journal of
Communication, 60(4), 723-742. doi: 10.1111/j.1460-
2466.2010.01511.x

Lin, J.-H., & Wu, D.-W. (Accepted). Newsgames for the greater
good: The effects of graphic realism and geographic proximity
on knowledge acquisition and willingness to help. Journalism
and Mass Communication Quarterly.

Klimmt, C., Hefner, D., & Vorderer, P. (2009). The Video Game
Experience as "True" Identification: A Theory of Enjoyable
Alterations of Players' Self-Perception. Communication
Theory, 19(4), 351-+. doi: 10.1111/j.1468-2885.2009.01347.x

Slater, M. (2009). Place illusion and plausibility can lead to realistic
behaviour in immersive virtual environments. Philosophical
Transactions of the Royal Society B: Biological
Sciences, 364(1535), 3549-3557.

Lin, J.-H.*;Wu, D.-Y.;Tao, C.-C., (2018), 'So scary, yet so fun: the
role of self-efficacy in enjoyment of a virtual reality horror
game, ' New Media and Society, pp.TBD.

Ahn, S. J. G., Bostick, J., Ogle, E., Nowak, K. L., McGillicuddy, K.
T., & Bailenson, J. N. (2016). Experiencing nature: Embodying
animals in immersive virtual environments increases inclusion
of nature in self and involvement with nature. Journal of
Computer-Mediated Communication, 21(6), 399-419.
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Ahn, S. J. (2015). Incorporating immersive virtual environments in
health promotion campaigns: A construal level theory
approach. Health communication, 30(6), 545-556.
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Lin, J.-H., & Wu, D-W. (Accepted). Newsgames for the greater
good: The effects of graphic realism and geographic proximity
on knowledge acquisition and willingness to help. Journalism
and Mass Communication Quarterly. [SSCI]

Lin, J.-H., Wu, D-W.,, & Tao, C.-W. (2018). So scary yet so fun: the
role of self-efficacy in enjoyment of a virtual reality horror
game. New Media and Society, 20 (9), 3223-3242. Doi:

10.1177/1461444817744850 [SSCI, 2016 impact factor = 4.18,
ranking = 1/79 in Communication]

Lin, J.-H. (2018). Permanently online and permanently connected:
Taiwanese university students’ attachment style, mobile phone
usage, and well-being. Chinese Journal of Communication.
(SSCI). Doi: 10.1080/17544750.2018.1511606

Skoric, M., Zhu, Q.-F., & Lin, J.-H. (2018). What predicts selective
avoidance on social media? A study of political unfriending in
Hong Kong and Taiwan. American Behavioral Scientist, 62(8),
1097-1115. (SSCI). Doi: 10.1177/0002764218764251

Wu, D.-Y.;Lin, J.-H. (in press) Ways of Seeing Matter: The Impact
of a Naturally Mapped Perceptual System on the Persuasive
Effects of Immersive Virtual Reality Advertising,
Communication Research Reports (SCOPUS) doi:
10.1080/08824096.2018.1525349

Lin, J.-H. (in press). Because Jimmy Kimmel wants to know:
Motivations for watching game streaming as predictors of
viewing time and enjoyment. The Journal of Information
Society, 36

Lin, J-H. (2017) Fear in virtual reality (VR): fear elements, coping
reactions, immediate and next-day fright responses toward a
survival zombie horror virtual reality game. Computers in
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https://doi.org/10.1080/17544750.2018.1511606
https://doi.org/10.1177%2F0002764218764251
https://comm.nccu.edu.tw/zh_tw/member/faculties/%E6%9E%97-%E6%97%A5%E7%92%87-99471720
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https://comm.nccu.edu.tw/zh_tw/member/faculties/%E6%9E%97-%E6%97%A5%E7%92%87-99471720

Human Behavior, 72, 350-361. doi: 10.1016/j.chb.2017.02.057
[SSCI]

Lin, J-H. (2017). Identification. International Encyclopedia of
Media Effects. Wiley Publication. (Book chapter).

BB (017)in E A4 44 2 B Rt R oAl g L 2
IR ARR OB B, T AL € 7 7, 32, p.113-150.

Lin, J-H. (2016).Differential Gains in SNSs: Effects of Active vs.
Passive Facebook Political Participation on Offline Political
Participation and Voting Behavior among First-time and
Experienced Voters. Asian Journal of Communication. 26 (3),
p. 278-207. Doi: 10.1080/01292986.2016.1148184. [SSCI]

Lin, J-H. (2016). Need for relatedness: A self-determination
approach to examining attachment styles, Facebook use, and
psychological well-being. Asian Journal of Communication.
26(2), 153-173. doi: 10.1080/01292986.2015.1126749 [SSCI]

Peng, W., Pfeiffer, K., Winn, B., Lin, J-H., Suton, D. (2015). A
randomized trial of an active video game physical activity
intervention. Health Psychology. 34, ssup. 1229-1239. [SSCI,
impact factor: 3.59, 15/121]

Lin, J-H. (2015). The role of attachment style in Facebook use and
social capital: Evidence from university students and a national
sample. Cyberpsychology, Behavior, and Social Networking,
18(3): 173-180. doi: 10.1089/cyber.2014.0341. [SSCI, Q1,
impact factor = 2.571]

Lin, J-H. (2015). Just Dance: The effects of exergame feedback and
controller use on physical activity and psychological outcomes.
Games for Health Journal: Research, Development, and
Clinical Applications. 4(3): 183-189 [SSCI, Q1, impact factor =
2.02]

Lin, J-H. & Peng, W. (2015). The contributions of graphic and
enactive realism to enjoyment and effort in active video games.
International Journal of Technology and Human Interaction.
[I1s1]

P PE(2014) AL HEAE vS. A F PREN 1 D8RS X RN O SR
ByY@EAsd o d =@EE ). 25:3-36 [TSSCI].

Lin, J-H. (2013). Identification matters: A moderated mediation
model of media interactivity, character identification, and video
game violence on aggression. Journal of Communication,
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http://dx.doi.org/10.1016/j.chb.2017.02.057

63(4): 682-702. doi: 10.1111/jcom.12044 [SSCI, top journal,
2016 impact factor = 3.9, 3/79, Q1].
http://onlinelibrary.wiley.com/doi/10.1111/jcom.12044/abstract

Lin, J-H. (2013). Do video games exert stronger effects on
aggression than film? The role of media interactivity and
identification on the association of violent content and
aggressive outcomes. Computers in Human Behavior. 29: 535-
543, doi: http://dx.doi.org/10.1016/j.chb.2012.11.001. [SSCI,
Q1, 2016 impact factor = 3.435]

Peng, W., Crouse, J., & Lin, J-H., (2013). Using active video games
for physical activity promotion: A systematic review of the
current state of research. Health Education and Behavior, 40(2),
171-192. Doi: 10.1177/1090198112444956. [SSCI, impact
factor = 2.339]

Lin, J-H. , Peng, W., Kim, M., Kim, S., & LaRose, R. (2012). Social
networking and adjustments among international students. New
Media and Society. 14(3), 421-440.
d0i:10.1177/1461444811418627. [SSCI, 2016 impact factor =
4.18, 1/79, Q1]

Peng, W., Lin, J-H., Winn, B., & Pfeiffer, K. (2012). Need
satisfaction supportvie game features as motivational
determinants: An experimental study of a self-determination
theory guided exergame. Media Psychology, 15(2):175-196.
d0i:10.1080/15213269.2012.673850. [SSCI, Q1, 2016 impact
factor = 3.125, 4/79 in Communication].

Peng, W., Lin, J-H. , & Crouse, J. (2011). Is playing exergaming
really exercising? A meta-analysis of engery expenditure in
active video games. CyberPsychology, Behavior, and
SocialNetworking, 14(11): 681-688,
doi:10.1089/cyber.2010.0578. [SSCI, Q1, impact factor =
2.571]
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Cheng, K. H., & Tsai, C. C. (2013). Affordances of augmented
reality in science learning: Suggestions for future research.
Journal of Science Education and Technology, 22(4), 449-462.

Wu, H. K., Lee, S. W. Y., Chang, H. Y., & Liang, J. C. (2013).

ZEHREH lf’é Current status, opportunities and challenges of augmented
reality in education. Computers & Education, 62, 41-49.

Mikropoulos, T. A., & Natsis, A. (2011). Educational virtual
environments: A ten-year review of empirical research (1999-
2009). Computers & Education, 56(3), 769-780.
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Cheng, K. H. (in press). Parents’ user experiences of augmented
reality book reading: perceptions, expectations, and intentions.
Educational Technology Research and Development. (SSCI)

Cheng, K. H. (2018). Surveying students' conceptions of learning
science by augmented reality and their scientific epistemic
beliefs. EURASIA Journal of Mathematics, Science and
Technology Education, 14(4), 1147-1159. (SSCI)

Cheng, K. H. (2017). A survey of native language teachers’
technological pedagogical and content knowledge (TPACK) in
Taiwan. Computer Assisted Language Learning, 30(7), 692-
708. (SSCI)

Cheng, K. H. (2017). Exploring parents’ conceptions of augmented
reality learning and approaches to learning by augmented
reality with their children. Journal of Educational Computing
Research, 55(6), 820-843. (SSCI)

Cheng, K. H. (2017). Reading an augmented reality book: An
exploration of learners’ cognitive load, motivation, and
attitudes. Australasian Journal of Educational Technology,
33(4), 53-69. (SSCI)

Cheng, K. H., & Tsai, C. C. (2016). The interaction of child-parent
shared reading with an augmented reality (AR) picture book
and parents' conceptions of AR learning. British Journal of
Educational Technology, 47(1), 203-222. (SSCI)

Cheng, K. H., & Hou, H. T. (2015). Exploring students' behavioral
patterns during online peer assessment from the affective,
cognitive, and metacognitive perspectives: a progressive
sequential analysis. Technology, Pedagogy and Education,
24(2), 171-188. (SSCI)

Cheng, K. H., Liang, J. C., & Tsai, C. C. (2015). Examining the role
of feedback messages in undergraduate students’ writing

ok
=

88



performance during an online peer assessment activity. Internet
and Higher Education, 25, 78-84. (SSCI)

Cheng, K. H., Hou, H. T., & Wu, S. Y. (2014). Exploring students'
emotional responses and participation in an online peer
assessment activity: A case study. Interactive Learning
Environments, 22(3), 271-287. (SSCI)

Cheng, K. H., & Tsai, C. C. (2014). Children and parents' reading of
an augmented reality picture book: Analyses of behavioral
patterns and cognitive attainment. Computers & Education, 72,
302-312. (SSCI)

Cheng, K. H., & Tsai, C. C. (2013). Affordances of augmented
reality in science learning: Suggestions for future research.
Journal of Science Education and Technology, 22(4), 449-462.
(SSCI)

Cheng, K. H., Liang, J. C., & Tsai, C. C. (2013). The role of
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